millionaires
created 2

Women in business:
A survey of women
entrepreneurs

2009 - NO 4

cps( )
e

A

Centre for Development Support

Sentrum vir Ontwikkelingsteun




Women in business:
A survey of women entrepreneurs

Centre for Development Support (IB 100)
University of the Free State
PO Box 339
Bloemfontein
9300
South Africa

www.ufs.ac.za/cds

Please reference as: Centre for Development Sug@s). 2009. Women in business: A survey of women
entrepreneur<CDS Research Report, LED and SMME Development,(2D0Bloemfontein: University of the Free
State (UFS).



Table of contents
1. Introduction
1.1 Aim and objectives of the study
1.2 Methodology
1.2.1 Data collection and fieldwork

1.2.2 The questionnaire

A. Literaturereview: contextualising therole and place of

women in micro and small businesses
1. Women in the business environment
1.1 Social and cultural traditions
1.2 Gender in a business-related context
2. Constraints women experience in the businessamaent
2.1 Family and household responsibility
2.2 Unfavourable policy, and an institutional aadulatory
environment
2.3 Lack of education, experience and accessimarig or information
2.4 Financial constraints
2.5 The economy and market-related constraints

3. Conclusion

B.  Women entrepreneurs- survey r eSponses
1. Biographic profile of the respondents
1.1 Age
1.2 Education
1.3 Marital status
2. Business profile of the respondents
2.1 Type of business
2.2 Number of years since business was established
2.3 Location of businesses
2.4 Start-up finances of business
2.5 Employment profile of business
2.6 Average turnover per year

10

13
13
13
14
15
15
15
17
17
19
20
21



3. The gendered nature of social and cultural ticadi in determining the role
women play in business
3.1 Reason for opening up businesses: choice yeextessity
3.2 The role family responsibility plays in busssevomen’s lives
4. Gender-specific question regarding being a womeie business world
4.1 Gender perceptions regarding businessestagivi
4.2 Negative and positive perceptions in respedbedfig a woman in
the business world
4.2.1 Negative perceptions
4.2.2 Positive responses
4.3 Specific business barriers experienced relate@nder
4.4 Biased behaviour in the business environment
4.5 Reasons why women are underrepresented in tisness
environment
5. Gender in a business-related context
5.1 Financial aspects relating to business
5.2 Support structures in place for women in th&inmss environment
5.3 The type of support required for business tmbee successful
5.4 Knowledge concerning national policy imperagivéavouring
women
5.5 Future aspirations for your business
6. Procurement
7. Towards an monitoring and evaluation (M&E) syste
8. Conclusion
8.1. Challenges faced by women entrepreneurs
8.2. Recommendations on how best to address thdemdpas
identified
8.3. Framework for a simple monitoring and evatwaframework
8.4. Gender evaluation of business support progres
8.5. Skills women have in business and mechanismgoged to
develop women's skills in business

9. Reference list

23
23
26

28
29

31
32
35
37
40

42
43
43
a7
48

49
51
51
52
53
53
55

56
57

58
60



ANNEXURE A: Business guestionnaire
ANNEXURE B: Procurement of contracts

61
64



List of figures
Figure 1.1: Interviews per sector

Figure 2.1: Location of businesses

Figure 2.2: Start-up finances of the business

Figure 2.3: Spending patterns of business profits

Figure 4.1: Perceptions regarding being a womaharbusiness world

Figure 4.2: Respondents perception regarding geindleences in business
challenges

Figure 6.1: Procurement of contracts

13
18
19
22
32

37
51



List of tables

Table 1.1: Age categories of the respondents

Table 1.2: Highest level of education attained

Table 1.3: Marital status

Table 2.1: Business activities

Table 2.2: Number years since business was edtatlis

Table 2.3: Employment profile

Table 2.4: Average turnover per year

Table 3.1: Reasons for starting a business

Table 4.1:Reasons why women are underrepresentbd business
environment

Table 5.1: Do women experience more difficulty ac@ssing finance than
men?

Table5.2: Accessing loans from financial institago

Table 5.3: Preferred institution from which to lwwrmoney

Table 5.4: Current support structures in place @&bog to the respondents
Table 5.5: Type of support required for businessd® more successful
Table 5.6: Policies in place that favour women

14
14
15
16
17
20
21

42

44

23

45
46

47
48
49



List of abbreviations

DTI:
FDC:
IDC:
IDT:
M&E:
OECD:

PACOFS:

SEDA:
TEP:
UYF:

Department of Trade and Industry

Free State Development Corporation

Independent Development Trust

Independent Development Corporation

Monitoring and Evaluation

Organisation for Economic Co-operation and Develepim
Performing Arts Centre of the Free State

Small Enterprise Development Agency

Tourism Enterprise Partnership

Umsobomvu Youth Fund

Vi



1. Introduction

Entrepreneurship is in many instances seen as gworiamt tool to fight
unemployment, poverty and economic growth in theldvé&successful businesses and
the creation of new business ventures are criticalards contributing to the
sustainability of the economy. Women entrepreneprsfien plays an important but
unrecognised role in the economy. Contrary to memmen are faced by specific
obstacles, of family responsibilities and genderesityping in a largely patriarchal
world, which they have to overcome in the busindssain before they are able to
access the same opportunities as their male cqantsr

Women’s entrepreneurship has, during recent decadesn recognised as an
important source of economic growth, be it in tlenfal or the informal sector.
However, women still represent a minority of altrepreneurs. As recognised by the
Organisation for Economic Co-operation and Develepim(OECD), although
women’s economic potential and impact are substiaméliable pictures that describe
the specific impact of women in detail are stitkang (OECD 2004). In addition,
women in business and women entrepreneurs arelylangglected issues both in
society and in the social sciences, and reseamstistéo focus more on men
entrepreneurs than on women entrepreneurs. Oltsresults in unequal opportunity
between men and women from the perspective of gremeurship (OECD 2004).
The purpose of this report therefore is to prowiddepth reflection — not only from a
business perspective but also from a gender pdrgpecon the specific challenges

women experience in their own businesses.

This research was conducted on behalf ofRtee State Department of the Premier
and theFree State Youth Commissionhe intended outcome of this survey is to
provide the Department of the Premier with inforimaton women in the business
environment and on the challenges women face asdassowners. This report is
structured as follows:

* Firstly, the aim and objectives of the study ané thethodology

followed in the survey are discussed in detall,



» Secondly, there is a literature review contextuaishe role played by
women entrepreneurs in their own businesses,
» Thirdly, the focus is on the research that has bmmmucted with

businesswomen in both the informal and the forraalas.

1.1 Aim and objectives of the study

The overall aim of this study was to conduct aeevand to contextualise the role
that gender plays in business from the particudaspective of women entrepreneurs
themselves. In addition, the study determines jesttices and identifies weaknesses
within the existing interventions. In order to ake this aim, the following objectives
were set:

to determine the challenges faced by women entneprs;

to make recommendations on how best to addressstes identified during

the review;

to suggest the framework for a simple monitoring amaluation framework

for the study;

to evaluate the extent to which existing busineggert programmes are

gender sensitive.

to establish the skills available to women in basg;and the mechanisms to

develop women; and

to establish whether there is growth in terms ofm&a coming into business;

1.2Methodology
This section provides a brief overview of the melitlogy utilised in the research.
Firstly, a desktop review was conducted to contdiga the role played by women in
the business world and, secondly, a survey was togather empirical evidence at
ground level and from a gender perspective of theediments and challenges

women entrepreneurs face.

1.2.1 Data collection and fieldwork

Data collection was done during November and Deesr@008. Four fieldworkers

collected the data in the various suburbs of Blaatdin, the Bloemfontein Central



Business District, the wider area of Mangaung, iarféicksburg. In all, 56 interviews
were completed, of which 25 interviews were withmeem entrepreneurs in the formal
sector with registered businesses, and 31 intesvigare with women in the informal
sector. The interviews ranged from twenty minutesh hour in duration and all of
the interviews were recorded and conducted in taenlanguage of the respondent.
In general, the interviews with formal businesseseieasier to conduct than those in
the informal sector. Fieldworkers made appointmemith women in the formal
sector and the interviews took place uninterruptéeldworkers experienced a
number of problems in interviewing women in theommhal sector. The fieldworkers
found it more difficult to convince women in thefanmal sector to participate in the
study than was the case with their formal-businessinterparts. In addition,
fieldworkers experienced difficulty in making apptments with women to be
interviewed in the informal sector. As a resulgmen in the informal sector were
mostly interviewed while they were working, and therviews were often
interrupted when the informal businesswomen haattend to customers. This had an
influence on both the qualitative flow and also tesponses in such interviews. A
snowballing approach was used to sample the vagotrgepreneurs.

1.2.2 The guestionnaire

The questionnaire was divided into two sectiong (&anexure A). The first section
of the questionnaire was quantitative and strudtuRespondents were required to
provide basic socio-demographic details of thenmesehand their businesses.
Information required of the respondents includesirthge, education, marital status
and the number of people in their households. érntsiness section, respondents had
to indicate the nature of their business, the nunabeyears the business had been
operational, the location of the business, thet-sgarfinances of the businesses, the
number of people employed in the business anduerage turnover of the business.
The second section of the questionnaire was qtiedit@and semi-structured, and it
focused specifically on gender-related questiort®e Tuestions firstly focused on
gender-specific questions regarding beingwaman in the business world and
secondly, the focus was on the business challengagn encountered in respect of
their own businesses. Data capturing and the triéasg of the recorded interviews
were done during December 2008 and January 2009.



A. Literaturereview: contextualising therole and place of women

in micro and small businesses

The establishment of new businesses is widely deghas an important component of
modern global economic development. Countries wadd are actively seeking
means to promote business expansion and entrepséieun developing countries,
entrepreneurs are taking a leading role in helgiogernments to develop small and
medium businesses that have the potential to regoeerty significantly. Thus,
small- and medium- business development is inangdsibeing identified as a
fundamental component in development programmesinBss activities, whether
they be on micro or the small scale, in the infdrorathe formal sectors, not only
contribute to economic survival but also have pessitsocial consequences and
moreover contribute to overall development (Wolde Adersua, 2004). Thus
notwithstanding, the literature indicates that waraee more disadvantaged than men
in terms of business options and also businessires®. In addition, the social and
cultural contexts of different racial groups’ womerfso are a key variable in
determining and describing business success. $alyifin South Africa, African
businesswomen are considered to be more disadweshthgn white women in terms
of contributing to continuous growth via their messses (Botha, Nieman, & van
Vuuren, 2007). This literature review specificaliycuses on contextualising the
business environment of African women and alsoflgrexplains the main barriers

African women experience in the business envirorimen

1. Women in the business environment
This section contextualises African women in theihess environment. First, the
there is a discussion on the social and cultuealitions that have a major impact on
how women perceive themselves to behave in thenbssi environment. Next,

women and the gendered nature of business actiatie discussed in more detail.

1.1 Social and cultural traditions
The gendered nature of social and cultural tragktis a key factor in determining the
role women play in business. Women and their rolesociety are largely divided



along gender lines. Other contributing factors ttetermine the place and perception
of women in society are culture, class, race ared(&glla-Giusta& Phillips, 2006).
This gendered perception has a major influencdhemiay women and men approach
business challenges. A number of studies have shbatnwomen tend to perceive
themselves less favourably in the business enviemtirthan do men, regardless of
their culture, class, race and age (Malach-PineScBwartz, 2008). Much literature
suggests that the gendered nature of cultural tondig and traditional practices
negatively influences women’s choices in a businesgironment dominated by

patriarchal systems.

Especially in developing countries, a woman’s nraie is seen as that of a wife and
mother, and this restricts women to their materné& and other household tasks.
Furthermore, research on social roles indicatdstbanen’s self-image and their self-
realisation differ radically from those of men. &ptable traditional virtues that are
socially highly regarded in women include subsereé& supportiveness, fairness,
equity and submissiveness. Contrary to men, womenften brought up to associate
the pursuit of wealth with immorality, acquisitivess, assertiveness and even
ruthlessness (Woldie & Adersua, 2004; McCleland &afh 2005; Della-Giusta&
Phillips, 2006). Women therefore often face an internalflain since the gender
qualities that are expected of them in traditideains can undermine their confidence

and assertiveness in business situations (Wolddel&sua, 2004).

1.2Gender in a business-related context
Work-related activities tend to be divided accogdito gender, and the general

perception exists that women prefer to engage milyarelated activities (Della-
Giusta & Phillips, 2006). Women-owned businesses tend to be comatedtin a
relatively traditional gender-specific, ‘feminizednd informal sector (Richardson
Howarth, & Finnegan, 2004; Della-Giusta Phillips, 2006). Thus, such gender
division of labour has an influence on the sectoragration of women in business.
Women are inclined to be disproportionately repmes# in sectors such as food
production, nutrition, health, beauty and familyesawhile in other sectors they are
generally perceived as having low value (Della-@&us Phillips, 2006). In addition,

these women-owned businesses tend to be low skidedur intensive and to make



minimal use of new technology. Reasons suggestéiaei literature for the minimal
use of new technology are, firstly, that most woreatrepreneurs lack the financial
resources to acquire new technology. Secondly, wosme more likely than are men
to have limited exposure to using new technologhusiness processes (Richardson
et al., 2004).

Women-owned businesses, especially home-based elsgss tend to perform
relatively poorly in terms of economic growth. lergeral, women have difficulty in
accessing formal means of funding to expand thesinesses. Women also tend to
borrow less frequently from banks and they thep alsrrow much smaller amounts
than men (Singh & Belwal, 2008). In some casek®aend to view women-owned
small businesses as being ‘too small’ or riskyrteest in. Especially in Africa, and
even in countries that have gender neutral legislaand financial frameworks in
place to assist small businesses owners, powetioredaremain patriarchal and
bureaucratic and restrict women from accessing drfmancial systems. This
notwithstanding, micro-credit lenders view women raere reliable in terms of
repaying their loans. Many micro-credit lendersf@r@roviding financial services to
women, since women are considered less “risky’htdiehan men (Richardson et al.,
2004).

Women are more likely than men to run their buseesfrom home or from a
location close to their home. The main contributfactor for home-based businesses
is women’s household responsibilities. Secondlyynen-owned businesses tend to be
in the informal economy, have low or irregular inges, and they do experience more
difficulties than men in finding appropriate busssgremises. In addition, customary
practices often deter or prevent women from owminggasing premises in their own
right, and they thus have no choice but to worknfilsome or from informal business
space (Richardson et al.,, 2004; Della-Giu&t&hillips, 2006;). Richardson et al.
(2004) mention that even in cases where women ldesta afford to rent premises,
some landlords are reluctant to lease the premigd®out the approval of the

women’s husbands or families.

Businesses owned by women tend to be largely ndcremall in scale and to have
low profit margins. However, despite the small escahd low profit margins of
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women-owned businesses, women often provide a amtiztsource of income for
the household. Women are more inclined to focuproniding for their households’
immediate needs rather than on maximising theionmes. Therefore, the general
perception is that women-owned businesses areteddnwards stabilisation rather
than ongoing expansion. The gender-specific seatovghich women are currently
trading contribute to the smaller size of women-et/businesses in comparison with
those owned by men. In addition, and in contrasiném, women generally have a
strong aversion to taking risks, and this has gmachon the growth of the business
(Richardson et al., 2004; Della-GiugiaPhillips, 2006; Dzisi, 2008; Singh & Belwal,
2008).

Reasons for starting up an own business are offglaired in terms of two opposing
factors, namely necessity (push factors) and ch@ed factors) (Orhan & Scott,
2001). Push factors are described as those fathatsmake starting up an own
business a necessity rather than a choice. Thisdes elements such as insufficient
household income, difficulty in finding employmenmtissatisfaction with previous
work, and the need for a flexible work scheduleaaesult of family responsibilities.
Pull factors relate to aspects such a need for pmdence, self-fulfilment,
entrepreneurial drive, desire for wealth creatmogial status, and power (Orhan &
Scott, 2001). Although the above-mentioned pushpaidfactors are not specifically
gender related, the literature indicates that Afmievomen are motivated by necessity
rather than by opportunity to start their own basses. In other words, African
women are to a great extent forced to engage iméss activities and do not start
their businesses from choice. The general peraegithat women are not positively
or highly motivated towards business ownership, @nad they generally have only
gone into business by default in order to overconedr poverty (Richardson et al.,
2004). The primary concern of most African bussvesmen is subsistence, that is,
being able to provide or to contribute financialbyhousehold survival. In addition,
the lack of promotion or recognition and the pregeaf gender discrimination in a
formal employment environment are also related eadgr-specific push and pull
factors.



2. Constraintswomen experiencein the business environment

Although all businesses face a number of conssaiiterature on women-owned
businesses suggests that some constraints araesxqeel more severely by women.
Some of the main constraints reflected in the di@re are discussed briefly in the
next section. The following are among the main trangs identified in the literature:
constraints of family and household responsibilignd the constraints of an
unfavourable policy, and of an institutional andukatory environment that seriously
hampers women’s business opportunities. Women areawer constrained by less
education, less experience and less access tangaand information. Lastly,
financial constraints, as well as economic and etactknstraints, also have an impact

on women in the business environment

2.1Family and household responsibility
The most serious constraint facing women and stgnohi their way of success in a
male-dominated business environment is that ofrfgate manage both domestic and
work responsibilities, particularly since househo&bsponsibility impinges on the
availability of time and also restricts mobility éDa-Giusta& Phillips, 2006).

2.2Unfavourable policy, and an institutional and regatory environment
Policy and institutional and regulatory practices generally biased against women.
Even in those African countries where policy iseally in place to promote gender
equality, gaps do exist between policy and impletiaien (Woldie & Adersua, 2004;
Singh & Belwal, 2008). In general, governments teadtolerate customary and
religious practices that adversely affect womenisTdap leads to an altogether
unfavourable business environment for women. Int@ofg owing to their domestic
roles and responsibilities, women tend to lack oeks beyond the family or the close
community. Locality thus constrains both women’s bitity and their ability to
establish formal business relations, as well asctmess other physical and financial
assets (Richardson et al., 2004).



2.3Lack of education, experience and access to tragior information

Gender biases are reflected in education, traiaimdjaccess to information. African
women generally have lower levels of formal edwratthan men. In addition,

businesswomen tend to have limited business anchgeaial experience prior to

starting up their own businesses. Women tend tacdmeentrated in lower-paid,

lower-status employment in both the formal and nmfal sectors, and this does not
support and enable them to build skills througheeigmce (Richardson et al., 2004;
Singh & Belwal, 2008). Apart from educational bars, women generally lack

information regarding business opportunities andehbmited access to business
training. Women who do engage in business havieatet that basic training in

management and accountancy is one of the most caraawstraining factors (Della-

Giusta& Phillips, 2006).

2.4Financial constraints
Financial constraints decidedly constitute the égigobstacles confronting most
small businesses - regardless of gender. Nonefhedgsssuggested in the literature,
financial constraints, especially in respect oftstg businesses, affect women more
adversely than men (McCleland & Swail, 2005; D&lasta& Phillips, 2006). A
number of studies mention that most women busioeasers use fewer financial
resources than men, but that they use a wider rahdmancial sources to enable
them to cope in difficult times. Financial copingrasegies range from personal
savings and informal lending schemes to loans fiiends and family. As indicated
in the literature, women have less access to eo#latand thus have difficulty in
securing loans from commercial banks. In additibe, lack of exposure to banking
practice contributes to a lack of confidence in veonwhen it comes to negotiating
loans (Richardson et al.,, 2004). As a result womened businesses tend to be
undercapitalised. Undercapitalised businesses Mewe of their own assets, and
women have limited means of accessing such ressdirem others (Richardson et
al., 2004).

2.5The economy and market-related constraints
Market failures impact on all entrepreneurs, bt literature indicates that women-
owned businesses tend to be more severely affectaath the short and the long run
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by changes in the economy and by volatile marketlg-Giusta& Phillips, 2006).
The slightest changes in the economy can have atimegmpact on women-owned
small businesses. Inadequate market demand andcthef access to raw materials
limit women in achieving business growth. Howewranges in the economy are not
always the main constraint to business growth aségetors in which women operate
also contribute to slow or negative business grobmen are more inclined than
men to operate in sectors with low profit margiRsrthermore, businesses owned by
women are largely confined to local markets andehtv compete with a growing
range of affordable imported goods in an alreadyrated market (Richardson et al.,
2004; Della-Giust& Phillips, 2006).

3. Conclusion
This literature review has focused on contextuadjghe role and place of women in
micro and small businesses. From the literatureudised it is apparent that social and
cultural traditions play a major role in how womfemction in the business world.
Women-owned businesses generally display certaamacteristics that distinguish
them from the businesses of their male counterpaytsical characteristics relating to
women-owned businesses include the following:

* Work-related activities tend to be divided alonghdger lines. As a result
women tend to be overrepresented in certain sestmis as food production,
nutrition, health, beauty and family care.

«  Women-owned businesses, especially in the infoseator, tend to perform
relatively poorly in terms of economic growth.

* Businesses owned by women tend to be largely nucremall in scale, with
low profit margins.

* Women tend to have less access to formal finanesaurces.

* Women are more likely than men to run their busaedrom home.

» Reasons for starting up an own business are offplaiaed in terms of two
opposing factors, namely necessity (push factamd) @oice (pull factors).
Women, particularly in the informal sector, tendofgen up businesses not by
choice but from necessity.

10



The specific constraints - identified in the litena - that women experience include
the following:
» Firstly, family and household responsibility
» Secondly, unfavourable policy, and unsympathettitutional and regulatory
environments seriously hamper women’s businessroyubes.
» Thirdly, women are constrained by less educatiess lexperience and more
limited access to training and information.
» Lastly, financial, economic and market constralmse an impact on women

in the business environment

11



B. Women entrepreneurs- survey r esponses

“If you are a woman, stand up and persevere, thattien you look back and you
can see why you had patience because of the fhaityou will receive”

Informal-sector respondent

Literature on women in the business environmenicatds that women in the
business sector experience a number of gendeedetdtallenges, and it is moreover
apparent that social and cultural traditions playnajor role in the way women
function in the business worlth addition, according to the literature, womerthie
business world display certain characteristics thsttinguish them from their male
counterparts. Typical characteristics relating mm&n-owned businesses mentioned
in the literature were firstly that reasons for wamstarting up an own business are
generally often explained in terms of two oppodiactors: necessity and choice. In
addition women, with a few exceptions, trade inc#pe sectors such as food
production, nutrition, health, beauty and familyrecaWomen-owned businesses,
especially in the informal sector, tend to perforefatively poorly in terms of
economic growth. The literature further refledtattwomen-owned businesses tend
to be largely micro or small in scale and that thaye low profit margins. Women
tend to have more limited access to formal findn@sources, and lastly, women are

more likely than men to run their businesses framé.

Also identified in the literature are specific ctamts keeping women from
succeeding in the business world. These constramciisde the following: family and
household responsibility; an unsympathetic poligystitutional and regulatory
environment; less education, experience and a¢oesaining and information than
men; and, financial constraints and, economic aatket constraints moreover have

an impact on women in the business environment

The purpose of the case study conducted with womeime informal and the formal
sectors was to test to what extent the above-medi@spects in the literature were
true. This section is structured as follows:

» Firstly, there is a biographic profile of the resdents.

* Secondly, the business profile of the respondeanadysed.

12



* Thirdly, there is a contextualisation of the gemdemnature of social and

cultural traditions in determining the role womdaypin business.

1. Biographic profile of the respondents
This section gives a socio-demographic profilenefbusinesswomen interviewed per
sector. Figure 1.1 gives a breakdown of the nurabetterviews conducted in the

formal and the informal sector.

Status of business

25
44.6%

M Informal businesses

Formal businesses

Figure 1.1: Interviews per sector

As indicated in Figure 1.1, most of the interviewgere conducted with
businesswomen in the informal sector (55.4%). Besswomen in the formal sector

constituted 44.6% of the survey population.

1.1Age
The age categories of the respondents are indigafeable 1.1.
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Table 1.1: Age categories of the respondents

Status of business
Age categories Informal Formal Total

n % n % n %
16-35 year 7 25.9 5 20.0 12 23.1
36-59 year 17 63.0 18 72.0 35 67.3
60 years and old 3 11.1 2 8.0 5 9.6
Total 27 100.0 |25 100.0 |52 100.0

Most of the businesswomen were between the agé6 ahd 59 years old. As shown
in Table 1.1, 63.0% of women in the informal secod 72.0% of women in the
formal sector fell in the adult category. More than quarter (25.9%) of
businesswomen in the informal sector were youtlisaafifth (20%) of women in the
formal sector were youths. Relatively few responslehl.1% and 8.0%, respectively,
of women in the informal and in the formal secteere older than 60 years of age.
There was not a significant difference in the agerages of the two categories of
businesswomen interviewed. The average age ofmabrespondents was 43.85
years while that of formal respondents was 43.Hs/e

1.2 Education
According to the literature on women entreprene@diication is an important
variable in the type of business sector a womaarenihe education profile of the
respondents is reflected in Table 1.2.

Table 1.2: Highest level of education attained

Status of business
Highest education Informal Formal Total

n % n % n %
Less than grade 8 / standa 2 7.4 0 .0 2 3.8
Grade 11 (standard 6 to 18 66.7 7 28.0 25 48.1
Grade 12 (Matric 3 11.1 7 28.0 10 19.2
Diploma / Degre 4 14.8 10 40.0 14 26.9
Othel 0 .0 1 4.0 1 1.9
Total 27 100.0 25 100.0 52 100.0

As indicated in Table 1.2, education does indeegk llamajor influence on the type
of business sector women get involved in. Almostehguarters of the respondents in
the informal sector (74.1%) did not have Matric @& 12). Only 26.9% women in
the informal sector indicated that they had congalé¢heir school education or some

14



form of higher education. In general, respondentshe formal sector were well
educated, with 68.0% of the women indicating thea teither completed their
schooling or higher education. Although educatisraivery important indicator of
business success, almost one-third (28.0%) of tireem in the formal sector also did
not complete their schooling.

1.3 Matrital status

Table 1.3 reflects the marital status of the redpots:

Table 1.3: Marital status

Status of business

Marital status Informal Formal Total

n % n % n %
Married / cchabiting with life| ;755 | 548 |1600 |640 |33.00 |58.9
partner
Single / divorced / widowe 14.00 | 45.2 9.00 36.0 23.00 |411
Total 31.00 100.0 25.00 100.0 56.00 100.0

As shown in Table 1.3, considerably more resporsdenthe informal sector (45.2%)
than in the formal sector (36.0%) were single, died or widowed. The greater
single status of the women in the informal sectarl@ be an indication that they were

not business-women by choice but from necessity.

2. Business profile of the respondents

2.1Type of business
The respondents had to describe their type of basimnd business activities (see
Table 2.1).
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Table 2.1: Business activities

Status of business
Business activities Informal Formal Total

n % n % n %
Selling basic commoditii 20 64.52 | 0.00 0.00 20.00 | 35.71
Providing service 5 16.13 | 4.00 16.00 | 9.00 16.07
Events manageme 0 0.00 8.00 32.00 | 8.00 14.29
Foodpreparatio 5 16.13 | 2.00 8.00 7.00 12.50
Retai 1 3.23 6.00 24.00 | 7.00 12.50
Hospitality 3 9.68 3.00 12.00 | 6.00 10.71
Catering 0 0.00 5.00 20.00 | 5.00 8.93
Training 0 0.00 3.00 12.00 | 3.00 5.36
Constructiol 0 0.00 2.00 8.00 2.00 3.57
Other (manufactung & petrol statior | 0 0.00 2.00 8.00 2.00 3.57
Number of responder 31 100.00 | 25.00 | 100.00 | 56.00 | 100.00

As shown in the Table 2.1 above, the respondentge weolved in a variety of
business activities. The business activity in whmbst (64.5%) of the informal-
business respondents were involved, was the sical-selling of basic commodities
such as sweets, fruits, vegetables, Tupperwareitppeoducts and other soft goods.
Less than one-fifth of the informal-sector respontdgrovided services to clients, for
example dressmaking and hairdressing. Another 1@tg&ged in food preparation
activities, such as making ‘vetkoek’ and barbecumgat. The above-mentioned
activities are typical activities related to womerihe informal sector.

The formal-sector women were involved in a greataige of activities. The main
activity in  which formal-sector businesswomen wemvolved was events
management (32.0%). Events management includesrganising of functions and
the hiring out of equipment for events such as wegklor funerals. Secondly, the
respondents in registered businesses were involtadormal retail activities (24%)
for instance owning general dealer shops or clgtistores. Thirdly, one-fifth (20%)
of the respondents were involved in the cateringir@ss. With a few exceptions
(women involved in the construction sector, manufaeg and petrol station) -
similar to women in the informal sector - the fotrbasiness respondents were also

mostly involved in business activities associaté@t women.
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2.2Number of years since business was established
Table 2.2 reflects the number of years that haplseld since the women had

established their businesses.

Table 2.2: Number years since business was esthbtls

Status of business
Number of yearsin business Informal Formal Total

n % n % n %
Less than two years 4 12.9 5 20.0 9 16.1
2-5 years 8 25.8 7 28.0 |15 26.8
6-10 years 7 22.6 8 32.0 15 26.8
More than 10 years 12 38.7 5 20.0 17 30.4
Total 31 100.0 25 100.0 | 56 100.0

As indicated in the Table 2.2 above most of tharasses in both the informal and
the formal sector were well established, with 61 &%nformal businesses and 52.0%
of formal businesses having been operational ferysars or longer. The average
number of years since the businesses were estblishs 9.9 years for informal
businesses and 7.8 years for informal and formsinegses. Only 12.9% of informal
businesses and 20.0% of the formal businessesestablished after 2007.

2.3Location of businesses
In line with suggestions from the literature reviewmen-owned businesses were

either located at home or in informal open spase® Figure 2.1).
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Figure 2.1: Location of businesses

There were significant differences in the locatadrinformal and formal businesses.
A large number of informal-sector respondents tdaideeither covered or uncovered
open spaces (41.9%), such as on the pavement frakcensiness districts, at taxi
ranks and other trading areas. Home-based busmessere also popular in the
informal sector, with 35.5% of the respondents itrgdrom home. Typical home-
based businesses in the informal sector are shebseiling food - for instance
‘vetkoek’ and barbecued meat, small tuck shopslingelbasic commodities

informally, and providing services such as hairgireg and dressmaking. A few
informal-sector respondents worked from a formdicefspace or sold goods from
door to door. Most formal-sector businesswomen wdrfikom home (56.0%) or from
formal office spaces (40.0%). Home-based businesstd® formal sector included
events management, catering and some retail bssmedMany more formal

enterprises (40%) occupied formal office space tloioh their informal-sector

counterparts (12.9%).
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2.4 Start-up finances of business
Figure 2.2 reflects the types of financing the oeslents used to start their businesses
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Figure 2.2: Start-up finances of the business

Most respondents in both the formal (87.5%) andrif@mal (64.5%) sectors started
their businesses with their own finances (see Ei@u2). A number of respondents
noted that they had either saved money from thewipus employment in order to
start their own businesses or that they had startedl with meagre savings and had
expanded with time. More women in the informal ee¢25.8%) than in the formal
sector (8.3%) depended on their spouses and fandlibelp them to get start-up
finances for their businesses. Other financial sesiincluded: two respondents that
indicated that they had got financial help frormfiat lending institutions and two
respondents indicated that they had not neededaital to start up their businesses.
Respondents’ perceptions regarding the role firsrdmastitutions play in their lives is
explored in more detail further on in the report.
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2.5Employment profile of business
Table 2.3 reflects the employment profile of theibhasses:

Table 2.3: Employment profile
Status of business

Employment profile Informal Formal Total

n % n % n %
FULL-TIME EMPLOYMENT
One person bunes: 28 93.3 8 32.0 36 65.5
2-5 peopli 2 6.7 11 44.0 13 23.6
6-10 peopl 0 .0 2 8.0 2 3.6
11-20 peopl 0 .0 1 4.0 1 1.8
More than 20 peop 0 .0 3 12.0 3 5.5
Total 30 100.0 | 25 100.0 |55 100.0
PART-TIME EMPLOYMENT
One extra perst 2 66.7 4 25.0 6 31.6
2-5 peopli 1 33.3 5 31.3 6 31.6
6-10 peopl 0 .0 3 18.8 3 15.8
11-20 peopl: 0 .0 3 18.8 3 15.8
More than 20 peop 0 .0 1 6.3 1 5.3
Total 3 100.0 | 16 100.0 |19 100.0
UNPAID HELP
One extra perst 2 33.3 4 57.1 6 46.2
2-5 peopls 4 66.7 3 42.9 7 53.8
Total 6 100.0 |7 100.0 |13 100.0

As indicated in Table 2.3, the vast majority (93)38b informal-sector respondents
were sole traders owning a one-person businesy. @#ibo of respondents in this
sector indicated that they had more than one perswking in their businesses. By
contrast, the most of formal-sector respondentsbetdeen two and five permanent
workers, and 24.0% indicated that they had mora ta permanent employees

working for them.

Part-time employment depended on the needs ofubmdss, and from time to time
both informal and formal business respondents maske of part-time people.
However, the women in the informal sector tendedutibise the help of family

members more frequently than did those respondemie formal sector. Some of the
respondents sometimes also made use of unpaidsbeiptimes. Unpaid help were

mostly immediate family members.
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2.6 Average turnover per year
Respondents were required to indicate their averag®@ver either per week, month

or year. The average turnover calculated to tunnpee year is reflected in Table 2.4.

Table 2.4: Average turnover per year

Status of business
Turnover per year Informal For mal Total

n % n % n %
Less than R20 Of 11 45.8 3 13.0 14 29.8
R20 00(-R40 00( 9 37.5 1 4.3 10 21.3
R40 001- R60 00! 3 12.5 1 4.3 4 8.5
R60 00:- R100 00! 0 0.0 4 17.4 4 8.5
R100 00- R400 00! 0 0.0 3 13.0 3 6.4
R400 001- R1000 00 1 4.2 3 13.0 4 8.5
More than a million rar 0 .0 8 34.8 8 17.0
Total 24 100.0 | 23 100.0 | 47 100.0

The average turnovers of the informal-businessomedpnts were significantly lower

than those of their formal business counterparte (Bable 2.3). Women in the

informal sector (95.8%) indicated that their peedamirnover per year was less than
R60 000 per year. By contrast, most women in then&b sector (78.2%) had

turnovers in excess of R60 000 per year. In additimore than one-third of the

respondents in the formal sector reported averagevers of more than a million

rand per year.

The average turnover per year had a significanaenpn how the informal and the

formal businesswomen spent the profits of theinviddial businesses (see Figure
2.2).
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Figure 2.3: Spending patterns of business profits

Figure 2.3 indicates the spending patterns of éspandents, business profits. From
Figure 2.3 it can be argued that the turnoverdefliusiness respondents did indeed
have a major impact on how the informal and thendrbusiness respondents spent
their business profits. The majority of responidein the informal sector (60.0%)
spent their business profits on their householddsieehile the majority of formal
respondents (66.7%) tended to reinvest the prafitsheir businesses. A quarter
(25.7%) of the informal-sector respondents indidatet they had been able to save
some of their businesses profits despite the faadt the informal sector respondents’
turnovers had been much smaller than those of tleemal-sector counterparts.
Although the savings culture among women in thermfal sector can be viewed as
positive, the lack of reinvesting profits in busssecould also prevent business growth
in the long run. In addition, the reluctance of weomin the informal sector to reinvest

profits in the business can be an indication of &fdaking risks.
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3. The gendered nature of social and cultural traditions in determining the
role women play in business
This section contextualises the gendered natureooial and cultural traditions in

determining the role women play in business.

3.1Reason for opening up businesses: choice versuseasity
One of the main differences between women in tfermmal sector and those in the
formal sector is the reason they started their fasses. The literature review
elaborated on two differing factors (push and gdalitors) influencing women’s
decision to start a business. Table 3.1 refle@sebpondents’ replies.

Table 3.1: Reasons for starting a business

Status of business
Reason for starting business Infor mal For mal Total

n n n
Necessit 21 72.4 5 22.7 26 51.0
Choice 2 6.9 16 72.7 18 35.3
Both 6 20.7 1 4.5 7 13.7
Total 29 100.0 | 22 100.0 | 51 100.0

Table 3.1 above shows that respondents’ reasonstéwting a business differed
considerably. Most women in the informal sector.4j2vere to a great extent forced
to engage in business activities and did not thait businesses because they chose to
do so. When the informal businesswomen were asketelt the story of their

individual businesses, common responses relatingdessity included:

* The primary reason for informal business womentistara business was

survival, with household needs being the that coimgtspriority:
“| started because there was a need at home aratlltb support my

family and it was a necessity to start this busihes

“| started this business because | needed to sudieeto the fact
that the money | was earning was very little andds a necessity to
start the business, and if | had money | wouldavtehstarted the

business.”
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“The reason | started the business is because @fdikadvantage |
have, | am a very sickly person ..... | realised thahould start a
business here at home by selling cold drink and toesee if it won't
help when | start such a business because | caddlsat | could not

work anymore.”

“....there was no income, and then | opened the legsito help with
the children.”

* While most of the women indicated that it had beemtessary to start a
business, some also indicated that they had faftttiey wanted to contribute

to household income and did not want to depend @nlthe spouse’s income:
“| was earning not enough and my husband was alsoking for
litle money, so the money was not enough to susisias a family.
The purpose of the business is to help us sinceere struggling at
home, so the business is to meet our needs anthtératmay be food

on the table.”

“....It was a necessity to start this business. Ideeemoney since |

was not working and | did not want to rely on mgltand's money.”

“ ...the purpose of my business is to have incomthaol can help

my husband.”

« Some women also indicated they wanted to work addndt want to sit at

home doing nothing
“.... reason why | started my business is becausm Inat working

and | do not want to sit and do nothing.”

“There are no jobs anymore, so | thought doing siwing for
yourself its better than just sitting doing nothiaigd say there are no

jobs.”

Thus, as indicated in the above responses, womde imformal sector are generally
not highly motivated towards business ownership, @mly go into business in order
to overcome their poverty. However, 20.7% of thepondents with informal

businesses indicated that although necessity hadddhem to start their businesses,
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they had also wanted to do so. A further 6.9% ef itiformal respondents started
their businesses because they chose to do so.

“| saw many people opening their own businessestisought if | can
open my own business as well | would get the mtmeay| need
because | wanted to help my family.... It was a @hdéicstart this

business”

“I wanted to succeed in life. That is why | startéds business but
more especially | wanted to have a bigger houserfpcchildren.”

“The other reason is | love business | love netwagk

Contrary to the case with the informal businessésjce (72.7) and not necessity
(22.7) motivated most women in the formal sectostat their businesses. The main
reason women in the formal sector started theirinegses was related to
entrepreneurial reasons and, to a limited extenyanting to spend quality time with

their families:

* Entrepreneurial reasons include women’s desire paskion to open up

businesses as well as the fact of identifying aigdpe market
“'ve always been an entrepreneur person, and |agisvknew that |
wouldn't work for somebody for long and | alwayswkrthat | would run

my own company.”

“| started the business because | wanted to. llyesanted to do it. | did
it for myself. I've been in the profession forrtyeyears and it felt as
though | was stalling; | can do more...."

“I have always wanted to start a business. For mevas just natural
progression.... | wanted to start a business - thas wy passion - and

facilitating the empowerment of other people ispagsion.”
“... it was because of passion and my previous bamkyt but mostly |
was so passionate and luckily in the entire FresteSt saw a gap in the

merchandise that | sell and there is no competitipruntil now.”

“| saw opportunities in the market and then we &tdrtendering and

things started to happen..”
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* Some respondents mentioned their desire to speatityqtime with their

family as being the main reason for starting upsiress:
“| started the business because | wanted to speort fime with my boys

and | wanted to have more free time with my boys.”

“| started my business because | have passiontfand | was tired of
travelling up and down because my husband was ngtkére and | was in

East London and | felt now is the time to startomy business.”

Only 22.7% of the formal business respondents atdit they had started their
businesses from necessity. The main reasons retatefbrmal businesswomen
indicated having started their businesses fromsstyeare similar to those mentioned

by women in the informal sector relating survivatldhousehold responsibility:

“| started this business because | was no longerking, so | had to start
something in order to survive.”

“I had nobody to take care of my children becauseséd to travel a lot
while selling clothes, | was doing that in order foy children to survive,
so that is how | started this business.”

3.2The role family responsibility plays in businesswenis lives
The women were asked what role motherhood playeaflurencing their businesses.
Motherhood had a different effect on women in thi@rmal sector than on those in
the formal sector. Yet many of their answers wereerrelated. The main point
stressed by the informal sector respondents waghbg had no choice but to work,
thus they worked in order for them and their clafdto survive. In many cases the
children of informal businesswomen were a pushofatdrcing them to seek their
own employment. Not nearly as many respondenthienférmal sector maintained
that they had to work in order for their families $urvive. Below are some of the
responses from the informal businesswomen withrcegathe role that survival of
their family played in motivating them to start ithewn businesses:
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“l had to leave my children at home without foodctmme sell something

here and they will only eat when | get back.”
“...there is nothing | can do because we really nésedmoney.”

“I get so much energy to do many customers’ haggaduse | know | got

children to feed at home.”

“When they at school and did not have money foctumox and there were
some monies that were needed at school, it helpettlaat | was now able

to pay for those things and for transport money.”

Women, both in the informal sector and in the fdrmector, experienced some
friction between the expectations of the roles thag to fulfil as women in society
and those of being businesswomen. A number of womentioned the double
burden they experienced with being both businesswoand having to fulfil the

gender specific responsibilities expected of thentlee household level. In addition,
some women felt guilty about spending so much amvay from their families. Some
women in the informal sector were forced to ledwartchildren alone at home during
the day, since they had nobody to look after thhildren while they were trading.

Below are some of the responses from informal anchdl business respondents.

Women with informal businesses:

“It affects me because most of the time | cannandptime with my

children because | have a lot of work to do andrhe back home late.”

“It does play a role negatively, because sometilnesme late and other

times one of the children fall sick there is noghircan do.”

“There were a lot of challenges because sometimeeuld not find the
person to come and stay with them and | would I¢lem alone the whole
day and they could not do anything for themselvekthey will only eat

when | come back.”
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Women with formal businesses:

“Being a mother and a wife is a challenge .... | was$ at home most of the

time.”

“I had to work hard and sometimes | will work tifite and does not spend

time at home with my children.”

“...whenever | came back from work | would come darttaundry and |

knew that after hours was the best time for meotogd house duties.”

“Sometimes it is problematic because sometimesgwua to go out of town

.... iIf you do not have a child minder you cannot go.

A number of respondents in both the informal arel fdlrmal sector mentioned that
child-bearing did not have a major impact on tleisinesses. However, the reasons
given for the limited impact differed considerablgtween the women in the informal
and the formal sector. The main reason given bywbmen in the informal sector
was that their children were a bit older or already of the house when they started
the businesses. The women in the formal sectormdnatained that child-bearing did
have a limited impact on the running of their besses either had support systems in

place to look after their children or did not hayeldren at the time.

4. Gender-specific question regarding being a women in the business world
The respondents were asked to elaborate on how mwamne their businesses
differently from men, the positive and negative exdp of being women in the
business world, and further also to name the dpedifallenges and barriers women
encounter in the business world. In addition, themen were asked whether they
experienced any biased behaviour towards them erbalis of their gender and if
they considered it to be more difficult for womdran for men to succeed in the

business world.
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4.1 Gender perceptions regarding businesses activities

The women were asked how, in their opinion, wonantheir businesses differently
from men. The responses from the women were siNgecnd the responses from
the informal and from the formal sector displaye@nm more similarities than
differences. Although some women maintained tham ased women did not really
approach their businesses differently, most answedlacted on the fact that women
are generally brought up with different socialissiglls and this does indeed have an
influence on the way women approach their busisesS®me of the gendered
responses are captured below:

Women with informal businesses:

“A woman is a very patient person and men are inepatand if something
does not work, it totally changes things arouné@sgoman can stick to one
thing and see that that thing is a success at titeo the day.”

“...because if a man was running my business theydnoave given up
long ago.”

“Women have patience and even when they work wifficudt customers,
as a woman you can be very patient and help agenpand with a heart

of awoman.”

“Women can multitask and men cannot, they justm®thing at a time or

even forget that they have to do something elseels.”

Women with formal businesses:

“I am not a rigid person, | plan my time aroundrigs that are a priority to
me, unlike men when its business its businesstarhly after four where
they concentrate on other things.”

“I think we have more compassion for people. Werapre determined to
be successful. If | have to be honest, we as wdhiek that we have to
prove ourselves to the men. Women have a softaidehave more
compassion for people and have better relationsifis people - it is on a

different level than the men - and we can accahmi lot through these
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skills........ | think some men can throw in the tayuie easily. They don't

have perseverance and they can't multi-task.”

“Women are flexible; we can focus on different gsarat the same time; if
my husband was running this business it could ferdnt because men

are not that welcoming. ... Men are very impatieith wther people.”

“Women are unigue in the sense that they are maoream than men would
be. Men are using the military style of leaderslbipt women would
understand what goes behind someone because weolizee personal
issues and all that, so we need to accommodatesbatre all human but
for the sake of production we have to pay attentiosuch things and then
women tend to lean more towards that because ey runderstand like
mothers and sisters and everything else they theton the human level in

understanding the issues in the workplace”

From the above responses, the similarities betwéeninformal-sector and the

formal-sector respondents are evident. Specifisq&l qualities women mentioned
as making them run their businesses differentlyeweatience, perseverance and
multitasking skills. The women moreover felt thabmen were more creative than
men in their approach to business and had a bsd#tese of detail in respect of their

business activities.

Respondents in both sectors also mentioned that Hwaiseholds had a major
influence on the way they related to their busiaes&amily responsibilities call for
flexitime. In some instances women in both the rimfal and the formal sectors felt
that household responsibilities prevented them fiemhieving successes similar to
those achieved by men.

“..women are hard workers because they think feirtbhildren.”

“l think a woman tends to think of her family firshe wants to see them

grow.”

“...men don't worry about the children, like my husthehe also has his

own business, the children don't hold him back tike in the morning |
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prepare food for the children and see that theyt@school, do laundry.

My husband do not worry about those things.”

“... men are at an advantage because they can staodt until late and
yet we women we still have to think about our hodbahat they are going
to kill you if you come late and we have other oesibilities, therefore we

have to be on time at home.”

A few women mentioned specific characteristics pacao men, which might give
them an advantage in the business world. They fepaty mentioned the aggressive
approach that men tend to display in the workingrenment. Accordingly, men are
more inclined to take risks, be less emotionallyolaed in business transactions,
operate business on a larger scale, seek profasdinancial assistance and create
business networks that give them the competitivgeedsome of the responses
relating to men in the business environment aréucag below:

“Women mostly do business on a small scale, justhsd they can
everyday errands when the husband is not thereptar even go to the

length of seeing financial advisors”

“| think a great difference is that men have bettetworks than we do,
they get opportunities and consistently when itsnam they are always
wondering. Whether its business support or findrsigport, they seem to
do it faster than we do and | am not sure if we o€ aggressive enough

or we are not supporting each other better”

4.2Negative and positive perceptions in respect ofnigeia woman in the
business world
The respondents were asked to indicate whetheratesidered being a woman to be
an advantage or a disadvantage in the businessl.wisl indicated in Figure 4.1,
there were many more similarities than differenbesveen the perceptions of the
informal and the formal respondents.
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Figure 4.1: Perceptions regarding being a womanthme business world

The respondents answers ranged between negativpositd’re when asked if they
thought that being a women in the business worlds vam advantage or a
disadvantage. Not all of the respondents had ar aigeanion on this subject.

Specifically, 19.4% of the informal respondents 28d0% of the formal respondents
either had no opinion on the advantages or disadgan of their gender in the
business world or indicated a neutral response.Wdmmen that were neutral on the
topic felt that business opportunities were noatedd to gender but to hard work,
dedication, perseverance and positive attitudes.

4.2.1 Negative perceptions
Negative comments outweighed positive remarks speet of gender perceptions in
the business world. The negative responses ofnEbbusiness respondents were
firstly related to the lack of physical resourcesl ssecondly to how women were
perceived not as being the equals of men in thénéss environment. The most
common negative complaint mentioned by informapogsients regarding physical
resources was one regarding difficulties in acogssiinancial resources. The
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respondents were not sure what financial help wasdadble or where to ask for such
help. The respondents in the formal business categdso complained of
experiencing difficulties in accessing physical owses. However, whereas the
women in the informal sector mostly experiencedialifty in accessing finances, the
respondents in the formal sector experienced ditfes related to tendering, making
business connections, registration of their busieesand not having enough staff to
do the work. In all of these cases, the womentlfelt it was easier for men to access
these resources. Some of the responses relatipipytsical resources are captured
below:

Informal respondents:

“I do hear there are opportunities where we can geiney but | guess |

am just too scared to go for them.”

“It is not easy because most of us do not know atemget those kinds of

helps in business.”

Formal respondents:

“Being a woman has not helped because even whenggouo the
departments to look for a job, they will tell ychat you are not on the
database and if you are on the database they tell that your turn will
come, so where | work | realised that things wémlotigh connections and
there are people that work at the communicationadepents that have
connection with other people and, when they makeegadhey share with
them or they make quotations and when they hawdidcate the business
they already know who they have selected so thalhyswe are struggling
to get the job.”

From my point of view we (women) really struggl/e struggle to get
business, especially in the government departm&hey say they want to
empower women HDI, but if they really want to enrggowomen..... I

should have long ago been far away from what | am.'h

The largest numbers of negative responses recofedhe formal-business
respondents and to a certain extent also by regmdsidrom the informal sector were
related to gender conceptualisations of women amesp In particular, women in the

formal sector experienced prejudice in respecheif tboeing women, and felt that they
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constantly had to go out and prove themselves arego A number of respondents
mentioned that the business world still generadigded to perceive men as being
more intelligent, better in business transactiond &ery much still the business
providers of choice. Some respondents in the fotyoainess category also found that
other businesswomen viewed women-owned businesses threat to their own
businesses. Especially women in traditionally n@iented businesses found it very
difficult to prove themselves in a man’s world. Omspondent also indicated that
running her business as a woman restricted heratpeal time, and that, owing to
crime, she was unable to stay open late. Womeheinnformal sector mentioned the
same concerns as their formal-sector counterfRetspondents in the informal sector
indicated they were getting fewer opportunitiesth@en, that men undermined their
business skills. Some women also experienced featshey might not be accepted
in society because of being in business. The fatigvare responses relating to gender

conceptualisations and socialisation.

Informal respondents:
“We are used to the fact that men are the ones #rat given the
opportunities. Even these houses, we could nothgeh as women, so |

still have that fear that they will not accept mezause | am a woman.”

“I am not disadvantaged because | haven't triedchanough, if | can try
hard enough then | would see changes, but agaiesrtahd to undermine
a woman in a business even my boyfriend has thdetey to ask if | will

be able to. Why isn't a woman allowed to work?”

“You can be marginalised especially by male parsndihat is why | prefer
to stick to my own thing alone, the fact that yoe a woman men just
label you as unfit and unable to work. You go tdemmty there is this

thing that they put in boxes which actually diseges women to do what

they can do best.”

Formal respondents:
“Yes, they always underestimate you on an intelldevel. They always
seem to think that you are stupid, that you douitequnderstand exactly
what they are trying to say. That is a huge probleor me. | think

compared to most men out there, | could give thegm @r their money.”

34



“I think women are still on the disadvantaged sigeu have to know
somebody for you to can access service, espedialhe government side
and women can sometimes be very petty and easytéimed. | have been
in that situation many times where | can find olibosiness women in the
Free State but | don't get anything because somelodpower feel

threatened and they try to sabotage anything tloabes their way so we

are still battling.”

“Most people tend to undermine your business justalnse you are a
woman because at times you find that you are thewoman among men

that are running the same business as yours.”

“Some men out there don't really trust women thaitcan really perform
especially in the building industry , you find yseif knocking at one door
and you can see that they are not really convineetil you are given a
chance to really prove yourself and put your fomivd and say this is what

| want.”

4.2.2 Positive responses
Not all of the respondents felt that their gendexswdisadvantaging them in the
business world. As indicated in Figure 4.2, 45.284he women in the informal-
business sector and 44.0% of women in the forn@bsgave some reasons why they
felt that being a woman in the business world wagheir advantage. The main
advantages of being a woman, according to the nelgras in the informal sector,
was their ability to communicate better than m#wir flexibility in business
approaches and the support women generally get tremcommunity and other
support structures. A few informal-business respotsl also indicated that owning
their own money made them more independent and gam an opportunity of
contributing to household income. The following asenments made by the informal

respondents:
“There was a time when we tried registering a bassmeven though it was
not successful. But when we arrived there, they uslthat | should be the
leader of the business because women are the ditlss to be given
business opportunities so that is where | realidet women can build a

great empire because doors are being opened fon.the
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“It has really helped because when people see aamostanding up to
work they tend to support her and they can seesthats dedicated.”

“It has helped me a lot, because | appreciate etrenlittle things that |
have as long as my children are fed, being patéamd lots of suffering.

Another thing: being a woman, people easily trast ynlike a man”

The women with formal businesses similarly indidatéhat their ability to

communicate, and their dedication and socialisaskiils were huge advantages in
the business world. In addition, some women aldicated that they received greater
support from both the community and government tifathey had been men.

However, contrary to their informal-sector coungetp, the respondents in the formal
sector were more aware of government assistancefatitce advantages it held for
woman in general. See some positive responseseofvtimen in the formal sector

below:

“Being a woman helps you to be in positions that yever thought you
will be at. Women can run businesses and they ededslers and they can
think of the laws that does not oppress, whiclelpfal to other people.”

“It has helped me because being a woman you nee#tntw and
understand their role at home and in the businessabse a woman can
sense the needs of other people, so that helfp®ibusiness because now
they can meet the needs of other people. Therawiase when | went to
the municipality to sell my food and the peopledhgere very supportive
and wanted to buy my food because | am a woman.”

“I believe our government is committed to assistnea and they get
excited when you present yourself and say | amn&ractor myself or |
have my own business. If they see that you aredesnfand you really

want to work they are ready to help you.”

“It has given us opportunities in a way because mpeople come to my
place and see it the way it is, they get amazedithaa woman, it's a sign
of being brave to take a risk like this as a woraad do this so | get a lot

of support just because of that.”
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4.3 Specific business barriers experienced related ¢mder
The respondents were asked whether they thoughe there specific challenges or
business barriers that women experienced to aagrdagree than men. Their answers

are reflected in Figure 4.2.

M Informal
70.0 businesses
O Formal
60.0 businesses
50.0
50.0 46.2
® 40.9
'?!P 40.0 + 36.4
c
7}
o
& 300 -
e 22.7
20.0 -
10.0
3.8
00 | .
Yes No Dependson the type of
business
Women experience specific business challenges / barriers
to a greater degree than men
Figure 4.2: Respondents perception regarding gendefluences in business
challenges

Although the most respondents indicated, in thevipus section, that they
experienced much negativity as a result of beimgaan in the business world, they
were not all that certain if women experiencedeatgr degree of business challenges
and barriers than men. Less than half of theamdpnts who answered this question
felt that women indeed experienced a greater numbspecific business challenges
and barriers than did men. Most women in both tiiermal sector (53.8%) and the
formal sector (59.1%) either indicated that thed/ bt think that women experience a
greater degree of business challenges than mehabrthe specific context of the
business should be taken into consideration besfach an assessment can be made.

Specific barriers mentioned by the respondents were
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Firstly, the main challenges faced by the womenewée result of cultural

upbringing and socialisation. These cultural cmgjeess not only have an
influence on them on household level, but alsositand the world of business
and filter down into the business world. Some worspecifically mentioned

challenges faced in respect of sexual harassmehiabusive behaviour. In
addition, a number of women, especially in the f@lrsector, felt they were

undermined not only in the business world, but &lgaheir spouses who had
no faith in their abilities. Women in the informedctor generally experienced
challenges resulting from cultural upbringing armctialisation that were of

greater intensity than those of their formal-sectmunterparts.

Informal-sector respondents:

“When a man wants a business, it is easy for thebetgiven the business
and men like to take advantages on women and thiek they can

convince us with words and when a man wants thméssthat belongs to
a woman they come wanting to be in a relationship her and then they
will get the business. | have a friend who gottéreler of construction and

the other man wanted to sleep with her first.”

“There are barriers that we do experience more thman, for example
going door to door because sometimes you go tauaénand you find that
the house is full of men only and at the time y@uselling women things
so that forces you to know which house you carr emté which one you
cannot enter and sometimes you don't enter int@riqular house and
you are missing out on the buyers not knowing. &eua woman and you
cannot just go to a house with so many abusivelpemg there so those

are the barriers we experience.”

“Women have lots of challenges and responsibil¢ies becomes hard for
us for our business to grow, for example when Vvéelaere | get home and

| am tired, | need to cook, and do the laundry.”
“Yes because at times you will want to open a lassnbut then your

husband disagrees and tell you that you are a womragh you won't

achieve and you won't be able to make it.”
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“Yes, because sometimes there will come a perstwiycand not want to
pay because they undermine you just because yoa a@man. But they

would not do that if it was a man.”

Formal-sector respondents:

“if you wanted something, everywhere you go themtwaur husband's
signature- and if your husband doesn't want to sigiou are bound to

fail.”

“The challenges that | meet is that you would fatdimes people would
call late in the evening, to meet me for a job esiul am scared to go
because my husband might get jealous, so it limiés in doing my
business, sometimes men would come and my husbataithink they are
here for some personal reasons and it would onlpisness, those are

the barriers | experience.”

“Men...MEN... they can just close their little affiand go and have a drink
with their friends at five or seven o' clock agii and not worry about
anything.... walk into the house... put themselmesthe couch, have a
cigarette, have their supper... and everythingketacare of! The woman
needs to make sure that their house is clean, tttemdomestic worker is
there, that you're busy running you're office, ymed to look after your
children.... There's lots of challenges and resguilities. Men don't have

any responsibility! Women have 24 hours respolityibi

» Secondly, respondents mentioned challenges reletedow the business
environment was structured to favour men. The $ipgaioblems mentioned
related to administrative difficulties experiencbg women, tender-related

problems, and favouritism.

Informal-sector respondents:

“When it comes to business things, as a woman diiffecult to get help
from the government just because you are a womahthey end up

wanting a whole lot of things that you do not have.
“The other thing is because most of our busineases small scale at end

of the month; you have little money, unlike merabse their businesses

are on greater scale.”
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Formal-sector respondents

“They say the government has got a lot of moneythag must spend the
money and whatever. And you do your quotations yma have a
reasonable percentage and you still don't get itloh't want to accuse
anyone, but | don't know who is getting the tendédon't know if it is the

men or the friends or the whatever...”

“You know what? | don't want to speculate but foe nm terms of
construction, women will be given paving and housagbe about 200 or
300 but men will be given more than a 100 and thidlybe given tarring,
the tarring of the road and its also just believihgt they know because its
technical and they probably think we do not hawe tdchnical expertise

around certain type of work.”
“Yes, at times when a woman wants a tender sheotayat it because they

think she won't be able to handle it because she v®man, so we are

undermined because people think we cannot do asrjan”

» Lastly, a number of respondents, especially ininf@rmal sector, were under

the impression that men could more easily accaasdes than could women.

Informal-sector respondents

“For example when | go to the bank to borrow mottesy are going to ask
where | work and want you pay slips and other thitigat | do not have,

unlike a man they do have those documents thab&ifieeded.”
“Yes, three are challenges to us women because wbenwant to a

business when you go to people to lend you moegyatko want to benefit

from that, they use you...”

Formal-sector respondent

“A lot of times given, our history, finances are madlifficult to access as a

woman than if you were a man”

4.4Biased behaviour in the business environment
The respondents were asked whether they experiearoetiased business behaviour
because of their gender. Not all of the women &id having experienced biased
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behaviour in the business environment, but the aomesgs of those who had,
corresponded and were moreover interrelated wéhabiove-mentioned discussion on
the challenges women were more prone to experidra@ men. Most respondents
who answered this question, specifically mentiotred cultural traditions remain the
greatest factor influencing biased behaviour. Iditt@h, one woman in the informal-
sector specifically mentioned biased behaviourhenkasis of her race, and a number
of other informal respondents noted negative behaviowards them from the
community. A few of the women in the formal sectoentioned that not only did
they experience biased behaviour from men, but ftsm fellow businesswomen.
The respondents’ perceptions stressing the impopart that of cultural upbringing

and social behaviour play in the business enviroirage captured below:

Informal-sector respondents

“Yes | do, mostly because of the skin colour aedgerience that a lot at
the Bed and Breakfasts, many of the people makkirysy they don't
know you and have never seen you, so when thexeand they see that
it's a woman and a black woman, you just see they tvould rather be

somewhere else by their body language.”

“Yes there are bias behaviour, because when yowar&an and you go to
some company you can get positions very fast, behwou are a woman
they will take time to help you and it is stilldikhat in the community, they

undermine you just because you are a woman.”

“Yes, | think so, because in a community if you aravoman having a
business they do not take you so serious. In ollureuwoman are not
considered to run successful business like menusedhey are considered
of lower grade, and men are thought of the heatheffamily and have to

work and fend for the family.”

Formal-sector respondents

“Yes we do experience that in the sense that wbarnwprk with men there
are some men who still don't want to believe W@anen can do it, | have
an experience with one professional who felt he damal with my

subordinator better than me and | had to call hevotder and tell him that
he has to talk with me before doing anything butolld see that

biasedness was really in him but you have to put faot down.”
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“Yes because there is that notion that women aeér tbwn enemies, they
don't like each other, when another woman makegrpesion or do
something that | have done or in the scale thatavehdone it, before
accepting they first resist and fight with themsslinstead of supporting
each other until they see other women coming then will follow. Men
don't have a problem no matter who you are, a wooraman but if your

services are good they come and they do not haldehiagendas”

4.5Reasons why women are underrepresented in the bessrenvironment
Respondents were asked to provide reasons whythoeyght women were under-
represented in the business environment. Most nefgads in both the informal and
the formal sectors agreed that women were indeééruepresented in the business
world. Less than 10% of the respondents challenbgedtatement. The women who
challenged the statement indicated that many wonese responsible for household
incomes and were therefore well represented inbti@ness world. Reasons why
women thought they were underrepresented in thanéss environment are

summarised in Table 4.1.

Table 4.1: Reasons why women are underrepresemntetieé business environment

Status of business
Reasons why women ar e under -represented Informal Formal Total
in the business envir onment

n % n % n %
Cultural conditioning/ social expectations 18 69.2 24 92.3 42 875
Women lack confidence and fear ri 6 23.1 12 46.2 18 34.6
Women are lazy / comfortable with mi
providers 8 30.8 4 15.4 12 23.1
Patriarchal inequali 4 15.4 8 30.8 12 23.1
Business/ Financial related 5 19.2 2 7.7 7 14.6
Do not know 3 11.5 0 0.0 3 6.3
Total 26 100.0 26 100.0 52 100.0

As indicated in Table 4.1 above, most informal-sed69.2%) and formal-sector
(92.3%) business respondents felt that culturaldtimming and the societal
expectations to which women have to adhere werendia reasons why women did
not succeed in the business world. Specific s@dl cultural perceptions mentioned
by the women were the following:

» Women saw themselves as less likely than men t® tisks, either because

they feared to fail or because they feared rejactiBlowever, twice as many
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women in the formal sector (46.2%) than in the nnfal sector (23.1) shared
this view. Related to women'’s fear to take risksweeir lack of confidence in
their own abilities, because of socialisation. Téxek of good education and
the lack of business knowledge were also menti@gedontributing towards
women'’s fear to take risks.

Women were seen as lacking the desire, being iyodatoo impatient to start
their own businesses. In particular, respondentkdarinformal sector (30.8%)
mentioned that women tended to be very comfortalik being dependent
and relying on their husbands’ income.

» Patriarchal perceptions and the stereotyping of &@sirole in society were
mentioned as a third major factor contributingheit being under-represented
in the business world. Accordingly, women role éstricted to family and
household responsibilities and does not extendutgeeding in the business
world. Men are expected to look after their wivesl @e the providers of
household income. More women in the formal sec88.8%) than in the
informal sector (15.4%) indicated patriarchal re@sas contributing to the

under-representation of women in the business world

A few informal-sector respondents (19.2%) noted#gebusiness obstacles such
as accessing finance as the main reason why woreenwnder-represented in the

business world.

5. Gender in abusiness-related context
This section specifically focuses on the businetsted problems and obstacles
women experience in accessing finance and bussupgort.

5.1Financial aspects relating to business
Table 5.1 reflects the respondents’ perceptionshather they considered it easier for

men than for women to access finance.
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Table 5.1: Do women experience more difficulty is@ssing finance than men?
Women  experience  more | Statusof business

difficulty in accessing finances | Informal Formal Total

than men n % n % n %
Yes 11 47.8 10 50.0 21 48.8
No 6 26.1 8 40.0 14 32.6
Er?o\rllvot have enough experience 6 26.1 > 10.0 8 18.6
Total 23 100.0 | 20 100.0 | 43 100.0

Approximately half of all the respondents were uritie impression that it was much
easier for men than for women to access finance flarmal lending institutions.
Both the informal-sector respondents and the foiseator respondents agreed that
the technical requirements of banks in respecbahd were an obstacle preventing
them from accessing finance. This includes the tEHchkssets to use as collateral, not
having proof of income, and difficulties in undenstling administrative procedures.
Respondents who indicated that gender did notlafe, indicated similar obstacles,
but felt that the individual and not the gendetthed person determined whether they
would be able to accesses finance. Some of tinelegeelated responses are
captured below:

Informal-business respondents

“It is difficult because, when you are not workirige banks require proof
of payment; | have never borrowed money because hat meet the

requirements.”

“Yes, women do experience difficulty because menadre to access
money any time they want.”

“| have never made a loan or tried to make one liseait would just give
me a headache.”

Formal-business respondents

“Yes, women do, because in a household, as a woysancan never have
a good credit record. Women contribute more than mea house because
when kids want clothes they come to you and whey want food they
come to you again. The small things that we datéfer credit record and

you cannot be like men because men don't use maoBymmen have a
good credit record.”
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“A lot of women say that it’s difficult to accessance. But | do know that
there are a lot of funds that are put togetherimmen, but its like what's
the point because it does not fit my requirementslado not fit into what

they are looking for, even though it's for me ltdes not address me.”

A number of respondents also mentioned that seatén and patriarchal traditions
also played a role in women accessing finance.example, women, in contrast to
men, are too scared to take risks. In addition,nwaemen are married in community
of property, women often do not have the right ignontracts on behalf of their
husbands, but the husbands have power to do bssieads without consulting their

wives.

When the respondents were asked whether they hewl fieccessful in accessing
finances from formal lending institutions for thdiusinesses, most either answered
that they had not or that they had never attemfatdzbrrow money from a bank (see
Table 5.2).

Table 5.2: Accessing loans from financial institoins

Successful in acc_ng I_oansfrom financial Informal Statuis:((:I nt:;? ness Total
institution
n % n % n %
Yes 4 172 | 6 33.2 |1 24.¢
No 8 34t |4 22z |12 29.:
Have never tried to get a Ic 11 47.¢ 8 44 ¢ 19 46.%
Total 23 100.C | 18 100.C | 41 100.(

As indicated in Table 5.2 above, almost half ofthé respondents had never before
tried to obtain financial assistance. The main @aagyiven for this relate to answers
given in the previous section. In addition, orflyete respondents indicated that the
reasons for their not getting a loan were gend&tad@. Thus, although women
mentioned, in the previous section, that genderigdly played a role in women
struggling to access finance. Most women did natkthhat gender obstacles had
played a role in their own lives regarding accegdinance. The women had either
never thought about borrowing money before, were witling to take the risks
associated with borrowing money, did know the pdaces in respect of borrowing

money, or felt that they did not meet the qualtima criteria for borrowing money. In
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addition, more women in the informal sector (34.8B6)d had loan applications
rejected than had businesswomen in the formal s€@#2%). Very few of the
respondents in both the informal and formal sebtat been able to secure any loans
from financial institutions. Respondents who hadrbable to secure loans had either
had some collateral in place or their husbandsasadted them to obtain the loans.

The respondents were asked, from whom they woulcbthomoney (see Table 5.3) if

they would have to seek financial assistance.

Table 5.3: Preferred institution from which to boow money

Preferred ingtitution from which to ISrt]?(t;;(; business Formal Tota
borrow money

n % n % n %
Banks 14 56.0 13 56.5 27 56.3
Family and closeriend: 7 28.0 4 17.4 11 22.9
Community 2 8.0 0 0.0 2 4.2
Institutions such as SEDA, FDC anc
Umsobomvu Youth Fund 1 4.0 4 17.4 5 10.4
Microlender: 1 4.0 2 8.7 3 6.3
Total 25 100.0 | 23 100.0 | 48 100.0

Most informal-sector respondents (56.0%) and forsegkor respondents (56.5%)
said that they would prefer to secure a loan framal financial institutions.

Informal sector respondents would rather borrownfrioanks because they thought
that it would be easier to repay the loan; theyraitthave any social connections with
the bank; and the interest rates at banks werasitigh as with microlenders. The
main reason why formal-sector respondents prefdvaett loans was that they either
already had an established business relationshipargpecific bank, that the interest
rate was lower than other sources, and that it less complicated than borrowing

from friends and family.

Significantly, more respondents in the informal teeq36.0%) than those in the
formal sector (17.4%) said that they would be wglito borrow from friends, family
and from the community. The reasons respondentada for preferring to borrow
from friends, family and the community were thaeyhthought it was easier than
other sources, nobody else would be willing to halpm, or that they had already
received some money from family members. More redpots in the formal sector

(17.4%) than in the informal sector (4.0%) prefdrfimancial assistance provided by
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institutions such as SEDA, FDC and UMSOMBOVU. Thdisancial institutions
were seen as providing reasonable interest ratds bamg more flexible with
repayments of loans than banks. Reasons why resptmdwould approach
microlenders were firstly because the women hadheoevelse to turn, and, secondly
that microlenders did not ask too many questionsraquire all the administrative
and financial guarantees that banks did.

5.2 Support structures in place for women in the bussseenvironment
The respondents were asked if they got any sudportheir businesses from the
government, the private sector, the local commuaitg from family and friends.

Table 5.4 reflects the support structures thatrapdace for the respondents.

Table 5.4 Current support structures in place acdorg to the respondents

Status of business
Support structures Informal Formal Total

n % n % n %
Local community 16 51.6 15 60.0 31 55.4
Family and friends 14 45.2 10 40.0 24 42.9
Government 1 3.2 15 60.0 16 28.6
Private sector 0 0.0 8 32.0 8 14.3
Number of respondents 31 10Q.0 25 100.0 56 100.0

Most respondents received business support frommiheir local communities and
from family and friends. The respondents in theolinfal sector noted that the
community in which their businesses were locateygd a fundamental role in the
financial success of their businesses. The formetes respondents were more
mobile than their informal-sector counterparts, asdsuch had a broader customer
base in the community. Family and friends playegteater role in the success of the
informal businesses than was the case with thedbsector businesses. A number of
respondents in the informal sector mentioned thaiilf and friends helped them with
the operational side of the business as well asmes of financial hardship. The
formal-sector respondents had some friends who madeof their services, but the
role of family was usually restricted to that of@mnal support. In addition, some
respondents in the formal sector clearly statet ttiey preferred not to do business

with family members.
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The lack of government and private-sector busing@gsport to informal-sector
respondents — especially in comparison with the utamhof support actually being
received by the formal-sector respondents — is tiemaf concern. According to the
results, 60% of all the respondents in the forreat@ received business support from
government whereas only one of the informal-seat@mmen indicated having
received any support from government. Departmemistioned by the respondents as
providing business support were the: Office of Bremier, local municipalities, the
departments of Arts and Culture, Education, Treasand Housing. A few
respondents also received support from parastegaheations such as PACOFS and
Eskom. The fact that the informal-sector resporsiehtl not receive government
support is firstly an indication that they did hwow of the support available to them,
and secondly, they did not know where to go or wirtatedure to follow in order to
obtain government support. In addition, the lacknyblvement of both the private
sector and the government with the informal sebts a severe impact on the growth

and turnover of informal businesses.

5.3The type of support required for business to be mesuccessful
The respondents were asked what type of suppoyt wmeild require to be more

successful in their businesses (see Table 5.5).

Table 5.5: Type of support required for businessede more successful

Status of business
Support required Informal Formal Total
n % n % n %

Financial assistan 17 54.8 8 32.0 25 44.6
Government suppc 3 9.7 6 24.0 9 16.1
Marketing (more client 3 9.7 5 20.0 8 14.3
Physical resources such as equipt 2 6.5 4 16.0 6 10.7
General support (not specifis 1 3.2 3 12.0 4 7.1
Venue spac 1 3.2 3 12.0 4 7.1
Don't know / have not thought abou 3 0 3

before 9.7 0.0 5.4
Training neec 2 6.5 0 0.0 2 3.6
Othel 0 0.0 2 8.0 2 3.6
Number of responder 31| 100.0 25| 100.0 56 100.4

The respondents both in the informal sector (54.8%g) the formal sector (32.0%)
indicated that they required financial assistancerder to be more successful in their

businesses. However, significantly more women @ittiormal sector were in need
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of financial assistance. Other support needs imdugbvernment support, marketing
skills in order to attract more clients, physicasources such as equipment, venue
space and support in general. Two of the inforreatex respondents specifically
mentioned that they needed to acquire more skillgheir businesses to more

successful.

5.4Knowledge concerning national policy imperatives/tauring women
Table 5.6 gives an indication of the respondentsdvidledge concerning national

policy imperatives in place that favour women.

Table 5.6: Policies in place that favour women

L Status of business
Knowledge of palicies in place that Inf | F | Total
favour women nformal ormal otal

n % n % n %

Yes- have knowledg 3 10.7 12 54.5 14 28.0
Heard about policies, but have 6 214 4 18.2 11 220
knowledge
No- do notknow of any policie 19 67.9 6 27.3 25 50.0
Total 28 100.0 | 22 100.0 | 50 100.0

As shown in Table 5.6 above, most of the inforneadtsr women (89.3%) indicated
that they had either been unaware of any policyerajves that favour women or that
they had somewhere heard about such policies, dditno knowledge concerning
them. A number of informal-sector respondents faad although they had heard on
radio, television or by word of mouth heard of pms that favour women, they
hadnever attempted to find out more about the fgslioor had they applied to be
beneficiaries. The three respondents in the infbsaetor who had knowledge about
the policies mentioned SEDA and the Umsobomvu Y Guthd.

By contrast, more than half of the formal-sect@pandents had been aware of policy
imperatives favouring women. A further 18.2% of themal-sector women had heard
of the policies, but had no knowledge concernirgrtland 27.3% of the respondents
had never heard about any policies that favour woriidose respondents who had
knowledge of such policy imperatives, specificattgntioned the FDC, Umsobomvu

Youth Fund, SEDA, DTI, IDT, Industrial Developme@brporation (IDC), and the

Tourism Enterprise Partnership (TEP). When theaedpnts were asked to rate the
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policies, some were unable. The reason for thith& even though had good

knowledge of the policies, they had however newegnbbeneficiaries. Below is a

short summary of the policies on which women didehapinions:

The IDT were viewed positively since the organmatiocused on grants and
not loans. Thus a huge advantage of the IDT washdaeficiaries did not
have to repay any debt. The IDT was also proaativeganising workshops,
helped with viable business plans and were quickegpond in respect of
applications. Funding was also not difficult to @€ once viable business
plans had been approved.

The TEP was mentioned in a positive light. Speaifienments relate to the
fact that the TEP was interested in supporting kolaomen and that
beneficiaries would actively participate in the gramme.

The Umsobomvu Youth Fund was viewed as being faldar towards
empowerment of women. Respondents mentioned thaobomvu was a
good organisation, very helpful and had a low egerate.

Funding from the IDC was viewed as being more diffi to attain. The IDC
focused on large amounts and applicants neede@ fordfessional and to
have good knowledge of business matters.

SEDA was not viewed in a positive light. A few resgents mentioned
having applied to SEDA for funding but that theydHaeen unsuccessful. In
addition, even though SEDA might approve you asvider, tenders and
work were not guaranteed. One respondent thoughtSBDA functioned in
a disorderly fashion and should get its house deior

General negative views were that some respondeglisved that these
policies always over-promised and under-delivefg@tke good policies were
few and far in between. The long waiting period agfplications was
mentioned as a specific concern, as were diffiesilexperienced in respect of
administration and the application process. In @widi programmes did not
follow up on their promises or refer applicantsptaces that could possibly

help them.
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5.5Future aspirations for your business
When the respondents were asked what their futspeadions for their businesses
were, everyoneaspired towards growth of their businesses. Tispaedents each
either wanted to expand their business by emplogioge people or by diversifying
their products. A large number of respondents alsationed that they would like to
upgrade their business premises. The informal bssinomen trading in outdoor
locations specifically expressed the desire toetnaatler a roof.

6. Procurement
Figure 6.1 gives an indication of the procuremdrgavernment contracts for the six
months period between April and August in 2008ritial year.
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Figure 6.1: Procurement of contracts

Annexure B provides a summary of procurement datalf departments in the Free
State provincial government between 1April 2008 ahdhugust 2008

51



The following should be noted:

Although there has been significant progress imseof procurement to females, the
share of the values of the contracts is signifigastmaller than the share of the
overall contracts. This is even more so in thes aafscontracts to enterprises where
black women own more than 50% of the enterprisés.this case 20.1% of the

contracts went to such enterprises but only 9.9%hefvalue of contract. In reality

this means that contracts to enterprises wherelésnawn more than 50% of such

contracts are only half the size of other contracts

7. Towardsan monitoring and evaluation (M& E) system
The Terms of Reference requested ideas on how telafe a monitoring and
evaluation system to monitor growth in respect oen in business. There are three
levels - also with different time frames- at whiofonitoring and evaluation could
potentially take place:

Input level:
 Women-owned enterprises that access governmergrsend an annual basis
(some reflection in this report is appropriatehis regard)
Women-owned enterprises accessing support from &sti& YF and the type

of support received on an annual basis.

Reflections on key questions in this report

» This report has laid the foundation for key questithat could be followed up
in future or be expanded.

* An annual women-in-business survey of about 50rmé& and 50 formal
women which comprises 5-10 key questions could {aglthe foundation for
such a M&E system. This will probably also belfagheap and affordable.

More guantitative aspects of M&E

A repetition of studies, such as the present oneryefive years might also provide

valuable information about changes in this envirentn
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8. Conclusion

“l am a woman, | am independent, strong and | darit”

Informal-sector respondent

“Please, | plead to the government to give us ancleeto succeed and to show
the people outside that we as women can also hwrsmess. | really plead
for them to do that.”
Formal-sector respondent

This report has contextualised the role women piahe business environment. This
was done by means of both a desktop literatureeweand in-depth interviews with
business-women in the informal and formal sectohe Tollowing conclusions

regarding of the Terms of Reference of this stualy loe made:

8.1Challenges faced by women entrepreneurs
» Social and cultural traditionsThe greatest challenge women face is that of

breaking the mould of social and cultural tradisorSocial and cultural
traditions have been indicated in the literatureien® as constituting the
biggest barrier to overcome. Negative comments eigived positive remarks
in respect of gender perceptions in the businesddwbdlegative responses
from business respondents were related to the vayem were perceived as
not being equals in the business environment. driqular women in the
formal sector felt prejudice towards their beiwgomen and that they thus
constantly have to go out and prove themselvesdre. Respondents in the
informal sector indicated that they were gettinggde opportunities than men,
that men were undermining their business skillspessavomen also feared that
they might not be accepted in society becauseeadf Husiness status. Women
in both the informal and the formal sector mergrthat the business
environment was structured so as to favour meno#kagly, there is still a
strong tendency to perceive men as being mordligest, better in business
transactions and thus the business provider ofcehdbocial and cultural
traditions were seen as the main reason for therumggresention of women
in the business environment.

» Push factors influencing women’s decision to ettterbusiness environment:
One of the main differences between women in th@nmal sector and those
in formal sector lies in the reasons for startinguainess. Most women in the
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informal sector were to a great extent forced tgage in business activities
and did not start their businesses out of choicent@ry to the informal
businesses, most women in the formal sector sténe=d businesses because
they chose to do so and not from necessity. The megisons for women in
the formal sector starting their businesses arateaél to entrepreneurial
reasons.

Family and household responsibilitYomen both in the informal sector and
the formal sector experienced some friction in eespf the expectations of
the role they were supposed to fulfil as womendaiety and those of being
business-women. A number of women mentioned thélddaurden of being
business-women while also having to perform gesgecific responsibilities
expected from them at the household level. In aditsome women felt
guilty for spending so much time away from theimfkes.

Lack of knowledge on policies that favour womé@ime lack of business
support from government to respondents in the mérsector is a matter of
concern, especially in comparison with the supgn to respondents in the
formal sector business category. Most of the woinethe informal sector
were unaware of the existence of policies that magsist them in furthering
their careers as business women. Contrary to thefiormal sector
counterparts, the respondents in the formal seatere more aware of
government assistance and of the advantages ofassistance to women in
general. According to the results, 60% of all tkspondents in the formal
sector received business support from governmenty; @ane of the informal
sector women indicated having received any sugdpmrt government.

Lack of education, training and informatioWomen’s lack of education,
especially in the informal sector, has a severeashpn the growth prospects
of women-owned businesses. Only 26.9% women in itfi@mal sector
indicated that they had either completed their stleducation or some form
of higher education.

Financial constraints:Women tend to start their busineses with eitherr the
own finances or with help from their families. Lekan ten percent of women
in this study had access to formal sources of Gir@nsupport when they
started their businesses. In addition, women ininf@mal sector tended to
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have much lower business turnover per annum théinvdimen in the formal
sector. Considerably more women (66.7%) in the &rsector than in the
informal sector (14.3%) reinvested their profit baaoto their businesses.
Approximately half of the respondents were alsoeunthe impression that
men generally have better access to formal sowtésancial support than
women. In addition, since financial institutionsngeally require physical
assets as collateral, women are disadvantagedain I¢élgal ownership of
property is often held by men. Both the informattse respondents and also
the formal-sector respondents agreed that the ieadhequirements of banks

on loans are an obstacle in respect of accessingdes.

8.2Recommendations on how best to address the cha#lenigentified in the
course of during the review

Challenges Recommendations
Social and cultura There is a need both to challenge gender sterentymereassess
traditions prevailing assumptions about women entreprenewtorshould

be taken to reduce the adverse and unequal peemi women
based on social and cultural traditionsen@er-sensitive awareness

programmes could help to develop an environmegeofier equality.

Push factors influencin | Reasons why omenengage irentrepreneurship seem to t complex mix
women’s decision to of constraints and opportunities, external factord subjective ambitions.
enter the business Many women lack business confidence since they entgr

environment: entrepreneurship because they have no choice ogthwomen gain
some confidence with more experience in the wofloLiginess, initiatives
that focus on networking and on getting women tetno¢hers business
owners are important in fostering business confideand success.
Women should thus be encouraged to develop a epeittrepreneurship
in order to have continuous improvement of thesibesses.

Family and househol There is a great need to investigate the natufenaify responsibility ant
responsibility the influence childcare has on women entreprendemgther research is
necessary in order to identify both prevalent cgptrategies and also the
constraints relating to family and household resfiality. This research is
necessary before adequate, effective strategtbgpesitive outcomes

which will benefit the woman, her family and hersimess.

Lack of knowledge ¢ Education and awareness poliranc programmes in place that favc
policies that favours women are of the utmost importance. This is espgciacessary for
women women trading in the informal sector.
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Lack of educaon, Recognition of the importance of education andhirg programmes t
training and information| ensure sustainable growth in businesses. Skilsitig is necessary to
enable successful entrepreneurship developmerils 8&ining and
education should cover fundamentals such as maggetccessing
resources and finances, book-keeping, entreprempskills and general
business management skills. Such programmes sheuidked to
mentorship and aftercare (follow-up) support progres. Ceate a
national network of resource and business supoites for

women entrepreneurs.

Financial constraint Access to credit and formal financial services.ifirg programme
focused on how to access financing should be affeyevomen
entrepreneurs on a regular basis. Training progrsrshould include
information on different types and sources of ficemand the preparation
and development of business and financial propogésnen
entrepreneurs need to be more informed about ark¢heir financial
services in order to be able to assist them toldp\gebetter
understanding of how to approach and negotiate bdtiks, to access
finances. Assisting women'’s financing needs hheepbtential to improve
the growth rate and success of businesses. In@ddiiven the women'’s
savings records and repayment reputation in gerferahcial institutions
should be encouraged offer a wider range of lodioiog, with variable
interest rates and repayment terms. Loans shoubdded on the varying

needs of the businesses.

Researc More research is needed that focuses on the gpkaifiers to the growt
of women'’s enterprises. Research should also focuhe quantitative
nature of women-owned businesses in order to ifgesttategic actions to
ensure that women have easier access to the res@amnd assistance they,

need.

8.3Framework for a simple monitoring and evaluationdmework
Three levels at which monitoring and evaluation take place has been identified in

this study:

* Input level:The following aspects should be considered at putitevel from
the monitoring and evaluation framework. The numbémwomen owned
enterprises that access government tenders onnaraldoasis and the number
of female enterprises accessing support from SadaJ'F and the type of
support received on an annual basis should beaseck.
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» Reflection on key questions in this repofthis report has laid the foundation

for key questions that can be followed up or exgandh the future. It is
recommended that the survey be repeated annuatlheiform of a survey of
approximately 50 women each in the informal andanfalrsectors. Five to ten
key questions could well lay the foundation for lsug monitoring and
evaluation system.

* More guantitative aspects of monitoring and evaluat A repetition every

five years of studies such as this one might atewige valuable information

about changes in this environment

8.4 Gender evaluation of business support programmes
The following is a brief summary of the policies which the women did have

knowledge and also an opinion on:

* Independent Development Trust (IDThe IDT was viewed positively. The
main advantage of the IDT was that the organisatensed on grants and
not loans. In addition, the IDT was pro active irganising workshops,
helped with viable business plans and were quickegpond back with
applications. Respondents also mentioned that mgndias not difficult to
access once viable business plans had been approved

* Tourism Enterprise Partnership (TEPJhe TEP was mentioned in a positive
light. Specific comments related to the fact tHe TEP was interested in
supporting black women and that beneficiaries cadtively participate in
the programme.

* Umsobomvu Youth FundThe Umsobomvu Youth Fund was viewed
favourably in respect of empowerment of women. Badpnts mentioned
that Umsobomvu was a good organisation, very hekafid charged a low
interest rate.

* Industrial Development Corporation (IDC)Funding from the IDC was
viewed as more difficult to attain. The IDC focused large amounts and
applicants needed to be professional and have d gomwledge on business
matters.

* Small Enterprise Development Agency (SEDRE&EDA was not viewed in a
positive light. A few respondents mentioned thal dpply to SEDA for
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funding but were unsuccessful. In addition, eveough SEDA might
approve you as a provider, tenders and work are guatranteed. One
respondent thought that SEDA functioned in a disdydfashion and should
get its house in order.

General negative views were that some respondezlisved that these policies
tended always to over promise and to under deliViee. good policies were few and
far between. The long waiting period for the appitaf applications was mentioned
as a specific concern, as were difficulties expexael in the of both the administration
and the application processes. In addition, prograsdid not follow up on their

promises or refer applicants to places where agpmtigccould be helped.

8.5Skills women have in business and mechanisms pregodo develop
women'’s skills in business
» Skills women have in business:

0 Well-established businességost of the women have been in business
for more than six years. Although the profit margwas relatively
small for women in especially the informal secttiiese women
similar to their formal-sector business counterpaisplay high
endurance levels in respect of carrying on withiess activities. In
addition, despite the women’s low profit marginsubstantial number
of them nevertheless still managed to save money.

o Personal qualitiesSpecific personal qualities mentioned by women as
making them run their businesses differently wetanmunication and
socialisation skills, flexibility in business appiches, patience,
perseverance and multi-tasking skills.

« Mechanisms proposed to develop women’s skills

o0 Gender-sensitive programmes are required in orderwiomen to
challenge both gender stereotyping and the gendemtge of their
social and cultural upbringing — all of which pravethem from
reaching their full potential in the business eorment.

o Training and mentorship programmes might be helpdulwomen
entrepreneurs to enable them to communicate, raégotind thus to

manage business relationships more effectively.
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Education and awareness programmes focusing onfispealicies
that are in place to favour women.

Skills training and education should include bas@rketing training,
information on accessing resources and financegk-keeping
training, entrepreneurial skills training and geerbusiness
management skills.

Training programmes on different types and sourcedinancial
support, and on the preparation and developmenbusiness and
financial proposals.

Follow-up support programmes.

The creation of a national network of resource hodiness-support

centres.
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ANNEXURE A

BUSINESS QUESTIONNAIRE

This research is conducted on behalf offhee State Department of the Premasrd

the Free State Youth Commissiofhe intended outcome of this questionnaire is to
provide the Department of the Premier with inforimaton women in the business
environment and the challenges women face as lsssoweners. Your participation is
totally voluntarily and you do not have to answary aguestions you are not
comfortable with.

DEMOGRAPHIC DETAIL OF RESPONDENT

1. Name of respondent:
2. Contact number :
3. Age:

16-20 years 1 | 16-20 years 3| 36-40 years 5 | 46-50 years 7 | 56-60 years

21-25 years 2 | 21-25 years 4 | 41-45 years 6 | 51-55 years 8| 61+ years

4. Highest education:

5. Marital status | Marred 1 | Single 3 [ Widow 5

Life partner / living together 2 Divorced| 4 Other |6

BUSINESS INFORMATION

6. Name of Business:

7.1 Describe your type of business:

7. Status of Business: Informal (not registered Established
(registered)

8. Number of years in busines

(When did you start this busines
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9. Where is business located (indicate if from
home):

10. Type of business
structure:

11. What percentage of the business is women-
owned:

12, With what finances did you start your business:

13. How many people are employed in your business:

Full-time Part-time (explain) Unpaid help (explain)

14. Average turnover

(indicate specifically per year / month / week):

| QUALITATIVE INTERVIEW

15.

Tell me the story of how and why you started your business

(make sure the following aspects is covered in the story)

Reason for starting business

Why specific type of business and not somethimg els

What is the purpose of your business?

Was business established out of necessity or ¢hoice

What type of challenges did you encounter whersyarted your business?

16.
17.

How do you spend your profit of the business?

How do you think women run their businesses differently than

men (please give examples)
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18.

19.

20.

21.

22,

23.

24.

25.

26.

How has been a women:

a) Helped you with your business opportunities (give examples)
« b) Disadvantaged your business opportunities (give examples)

e« ¢) In general do you think it is more difficult to succeed in business
than a man? Please elaborate

« d)Do you think there is specific business challenges / barriers
women experience to a greater degree than men? Please elaborate on
the type of challenges / barriers specifically to your business?

e e) Do you experience any bias / prejudice from the business
community because you are a woman? Specifically, is there a
difference in biased behaviour between you and women owned
businesses and men owned businesses?

Why do you think women are under-represented in the business
environment?

Do you think women experience more difficulty in accessing
finances than men? Explain why / why not?

e If you have ever been successful in borrowing money from a formal
financial institution (bank) — what were the reasons?

« If you have not been successful — what were the reasons?

» Were any gender related reasons applicable?

» If you have to borrow money, from whom would you borrow money?
(for example banks, micro lenders, family, friends)

Why would you borrow money from this specific type of source and not
somewhere else?

To what degree do you think childbearing and child rising has
played a role in your business

Do you get any business support from:

a) Government

b) Private sector

c) Local community

d) Family / friends

e) Other
Please elaborate on the type of business support you are getting? Are these
institutions taking you serious despite being female?

What type of support do you require for your business to be more
successful?

Are you aware of national policy imperatives which favour
women entrepreneurs?

a) If yes, which ones and how would you rate them?

What are your future aspirations for your business? (Where do you
see your business in two years time?)

Do you have anything you want add regarding your status as a
woman in the business environment?

Thank you for your time. Your participation is highly

appreciated
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ANNEXURE B: PROCUREMENT OF CONTRACTS

2008/04/01 to 2008/08/31
Department of Agriculture

Summary: Number | Contract | Premium | % %

of value ZAR Contracts | Value

contracts | ZAR
Total number of contrac 31¢ 16,460,71 | O
Number of contracts awarded to Black Enterpr| O 0 0 (0.00 (0.00
(including Black Woman) 0.01-25
Number of contracts awarded to Black Enterpr| 2 21,43t 0 (0.63 (0.13
(including Black Woman) 52.01-50
Number of contracts awarded to Black Enterpr| 124 9,657,85 | O (38.99 (58.67
(including Black Woman) 50.01-100
Number of contracts awarded to Black Wor- owned | 1 5,501 0 (0.31 (0.03
Enterprises 0.01-25
Numberof contracts awarded to Black Won- owned | 9 1,881,52 | 0 (2.83 (11.43
Enterprises 25.01-50
Number of contracts awarded to Black Wor- owned | 45 478,75 0 (14.15 (2.91
Enterprises 50.01-100
Number of contracts awarded to White Wor- owned | 0 0 0 (0.00 (0.00
Enterprises0.01-25
Number of contracts awarded to White Wor- owned | 0 0 0 (0.00 (0.00
Enterprises 25.01-50
Number of contracts awarded to White Wor- owned | 2 47,78: 0 (0.63 (0.29
Enterprises
50.01-100
Number of contracts awarded to MHDI Enterprise | 19C 6,733,63 | O (59.75 (40.91
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2008/04/01 to 2008/08/31
Department of Education

Summary: Number | Contract | Premium | % % Value
of value ZAR Contracts
contracts | ZAR
Total number of contrac 34C 38,319,29 | 189,55«
Number of contracts awded to Black Enterprise| 9 1,194,56' | O (2.65% (3.12%
(including Black Woman) 0.01-25%
Number of contracts awarded to Black Enterpr| 30 3,931,43 | 22,81 (8.82% (10.26%
(including Black Woman) 52.01-50%
Number of contracts awarded to Black Enteies| 90 10,362,45 | 165,38 | (26.47% | (27.04%
(including Black Woman) 50.01-100%
Number of contracts awarded to Black Wor- owned | 13 2,455,54' | 0 (3.82% (6.41%
Enterprises 0.01-25%
Number of contracts awarded to Black Wor- owned | 23 3,524,95 | 113,66¢ | (6.76% (9.20%
Enterprises 25.01-50%
Number of contracts awarded to Black Wor- owned | 37 6,922,18 | 71,52¢ (10.88% | (18.06%
Enterprises 50.01-100%
Number of contracts awarded to White Wor- owned | 20 2,442,81: | 1,85¢ (5.88% (6.37%
Enterprises0.01-25%
Number of contracts awarded to White Wor- owned | 10 2,647,72 | 35,95: (2.94% (6.91%
Enterprises 25.01-50%
Number of contracts awarded to White Wor- owned | 24 1,241,20. | 30C (7.06% (3.24%
Enterprises
50.01-100%
Number of contracts awarded to MHDI Enterprise 18: 21,577,32 | 1,061 (53.82% | (56.31%
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2008/04/01 to 2008/08/31
Department of the Free State Premier

Summary: Number | Contract | Premium | % %

of value ZAR Contracts | Value

contracts | ZAR
Total number of contrac 3 69,50¢ 0
Number of contrcts awarded to Black Enterpris| O 0 0 (0.00 (0.00
(including Black Woman) 0.01-25%
Number of contracts awarded to Black Enterpr| O 0 0 (0.00 (0.00
(including Black Woman) 52.01-50%
Number of contracts awarded to Black Enterpr| 2 40,05¢ 0 (66.67 (57.63
(including Black Woman) 50.01-100%
Number of contracts awarded to Black Wol- owned| 0O 0 0 (0.00 (0.00
Enterprises 0.01-25%
Number of contracts awarded to Black Wol- owned| 1 24,34( 0 (33.33 (35.02
Enterprises 25.01-50%
Number of contrets awarded to Black Wom- owned| O 0 0 (0.00 (0.00
Enterprises 50.01-100%
Number of contracts awarded to White Wor- owned| O 0 0 (0.00 (0.00
Enterprises0.01-25%
Number of contracts awarded to White Wor- owned| 0O 0 0 (0.00 (0.00)
Enterprises 25.01-50%
Number of contracts awarded to White Wor- owned| 0 0 0 (0.00 (0.00
Enterprises
50.01-100%
Number of contracts awarded to M-HDI Enterprise 1 29,44¢ 0 (33.33 (42.37
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2008/04/01 to 2008/08/31
Department of Health Services

Summary: Number | Contract | Premium | % %

of value ZAR Contracts | Value

contracts | ZAR
Total number of contrac 11 15,026,80 | O
Number of contracts awarded to Black Enterpr| O 0 0 (0.00 (0.00
(including Black Woman) 0.01-25%
Number of contracts awarded to Black Entees| 0 0 0 (0.00 (0.00
(including Black Woman) 52.01-50%
Number of contracts awarded to Black Enterpr| O 0 0 (0.00 (0.00
(including Black Woman) 50.01-100%
Number of contracts awarded to Black Wor- owned | O 0 0 (0.00 (0.00
Enterprises 0.01-25%
Number of contracts awarded to Black Wor- owned | O 0 0 (0.00 (0.00
Enterprises 25.01-50%
Number of contracts awarded to Black Wor- owned | 0O 0 0 (0.00 (0.00
Enterprises 50.01-100%
Number of contracts awarded to White Wor- owned | 1 69,47¢ 0 (9.09 (0.46
Enterprises0.01-25%
Number of contracts awarded to White Wor- owned | 1 1,430,49 | 0O (9.09 (9.52
Enterprises 25.01-50%
Number of contracts awarded to White Wor- owned | 5 5,094,720 | 0 (45.45 (33.90
Enterprises
50.01-100%
Number of contracts aweed to Noi-HDI Enterprise 4 8,432,11 |0 (36.36 (56.11
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2008/04/01 to 2008/08/31
Department of Safety, Security and Liaison

Summary: Number | Contract | Premium | % %

of value ZAR Contracts | Value

contracts | ZAR
Total number of contrac 162 2,586,32' | O
Number of contracts awarded to Black Enterpr| O 0 0 (0.00 (0.00
(including Black Woman) 0.01-25%
Number of contracts awarded to Black Enterpr| O 0 0 (0.00 (0.00
(including Black Woman) 52.01-50%
Number of contracts awarded to Black Entees| 101 1,908,67: | O (62.35 (73.80
(including Black Woman) 50.01-100%
Number of contracts awarded to Black Wol- owned| O 0 0 (0.00 (0.00
Enterprises 0.01-25%
Number of contracts awarded to Black Wor- owned| 29 90,06¢ 0 (17.90 (3.48
Enterprises 25.01-50%
Number of contracts awarded to Black Wor- owned| 12 120,11: 0 (7.41 (4.64
Enterprises 50.01-100%
Number of contracts awarded to White Wol- owned| 0 0 0 (0.00 (0.00
Enterprises0.01-25%
Number of contracts awarded to White Wol- owned| 0 0 0 (0.00 (0.00
Enterprises 25.01-50%
Number of contracts awarded to White Wol- owned| 0 0 0 (0.00 (0.00
Enterprises
50.01-100%
Number of contracts awarded to MHDI Enterprise 61 677,64 0 (37.65 (26.20
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2008/04/01 to 2008/08/31
Social Development

Summary: Number | Contract | Premium | % %

of value ZAR Contracts | Value

contracts | ZAR
Total number of contrac 7 3.242.23 | 0
Number of contracts awarded to Black Enterpr| O 0 0 (0.00 (0.00
(including Black Woman) 0.01-25%
Number of contracts aweed to Black Enterprise| 1 1.074.261 | O (14.29 (33.13
(including Black Woman) 52.01-50%
Number of contracts awarded to Black Enterpr| 1 99,75( 0 (14.29 (3.08
(including Black Woman) 50.01-100%
Number of contracts awarded to Black Wor owned| O 0 0 (0.00 (0.00
Enterprises 0.01-25%
Number of contracts awarded to Black Wor owned| O 0 0 (0.00 (0.00
Enterprises 25.01-50%
Number of contracts awarded to Black Wor owned| O 0 0 (0.00 (0.00
Enterprises 50.01-100%
Number of contracts awarded to ite Womar- owned| O 0 0 (0.00 (0.00
Enterprises0.01-25%
Number of contracts awarded to White Wor- owned| 0 0 0 (0.00 (0.00
Enterprises 25.01-50%
Number of contracts awarded to White Wor- owned| 0 0 0 (0.00 (0.00
Enterprises
50.01-100%
Number of ontracts awarded to N-HDI Enterprise 5 2,068,221 | O (71.43 (63.79
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2008/04/01 to 2008/08/31

Department of Sport, Arts, Culture and Technology

Summary: Number | Contract | Premium | % %

of value ZAR Contracts | Value

contracts | ZAR
Total number of contrac 965 16,092,99 | 164,71
Number of contracts awarded to Black Enterpr| 4 100,59( 0 (0.41 (0.63
(including Black Woman) 0.01-25%
Number of contracts awarded to Black Enterpr| 122 2,000,38 | O (12.64 (12.43
(including Black Woman) 52.01-50%
Numbe' of contracts awarded to Black Enterpri| 59C 7,625,76. | 164,61 | (61.14 (47.55
(including Black Woman) 50.01-100%
Number of contracts awarded to Black Wor owned| 4 19,91¢ 0 (0.41 (0.12
Enterprises 0.01-25%
Number of contracts awarded to Black Wor owned| 44 547,56 0 (4.56 (3.40
Enterprises 25.01-50%
Number of contracts awarded to Black Wor owned| 334 1,901,100 | 3,24 (34.61 (11.81
Enterprises 50.01-100%
Number of contracts awarded to White Wor- owned| 1 4,39t 0 (0.10 (0.03
Enterprises0.01-25%
Number of contracts awarded to White Wor- owned| 12 243,72: 0 (1.24 (1.51
Enterprises 25.01-50%
Number of contracts awarded to White Wor- owned| 16 93,05: 0 (1.66 (0.58
Enterprises
50.01-100%
Number of contracts awarded to MHDI Enterprisis 23¢ 6,274,74 | 101 (24.66 (38.99
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2008/04/01 to 2008/08/31
Department of Provincial Treasury

Summary: Number | Contract | Premium | % %

of value ZAR Contracts | Value

contracts | ZAR
Total number of contrac 324 3,552,771 | O
Number of contracts awardeto Black Enterprise| 0O 0 0 (0.00 (0.00
(including Black Woman) 0.01-25%
Number of contracts awarded to Black Enterpr| O 0 0 (0.00 (0.00
(including Black Woman) 52.01-50%
Number of contracts awarded to Black Enterpr| O 0 0 (0.00 (0.00
(including Black Woman) 50.01-100%
Number of contracts awarded to Black Wor- owned| 0O 0 0 (0.00 (0.00
Enterprises 0.01-25%
Number of contracts awarded to Black Wor- owned| O 0 0 (0.00 (0.00
Enterprises 25.01-50%
Number of contracts awarded to Black Wor- owned| O 0 0 (0.00 (0.00
Enterprises 50.01-100%
Number of contracts awarded to White Wor- owned| 0O 0 0 (0.00 (0.00
Enterprises0.01-25%
Number of contracts awarded to White Wor- owned| O 0 0 (0.00 (0.00
Enterprises 25.01-50%
Number of contractswarded to White Wome owned| O 0 0 (0.00 (0.00
Enterprises
50.01-100%
Number of contracts awarded to MHDI Enterprise 324 3,552,771 | O (100.00 (100.00

71




